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MAY  IS  MONTH  FOR  COMMUNITY  SE 

National  Youth  Fitness  Week 


Fie  Army  Story  To 
Special  Occasions 


Nearly  every  week  in  the  year  seems  to 
be  dedicated  to  one  worthy  cause  or  an- 
other these  days,  but  a “special  week”  is 
coming  soon  that  offers  unusual  opportu- 
nities to  recruiters. 

National  Youth  Fitness  W eek  will  be  ob- 
served throughout  the  nation  during  the 
week  beginning  May  1st.  The  official  slo- 
gan will  be  “Fitness  Can  Keep  U.  S. 
Strong.”  4 

This  is  the  third  year  this  special  week 
has  been  observed  as  an  activity  of  the 
permanent  President’s  Council  on  Youth 
Fitness,  formed  by  President  Eisenhower 
in  1956.  The  purpose  of  the  Council  is  to 
promote  in  every  way  possible  programs 
that  will  attain  a “happier,  healthier,  and 
more  totally  fit  youth  in  America.” 

Youth  Fitness,  in  this  sense  of  total  fit- 
ness includes  mental  and  spiritual  as  well 
as  physical  fitness.  The  program  is  not 
only  concerned  with  encouraging  total  fit- 
ness among  youth,  themselves,  but  also 
with  developing  school  and  community 
support  of  programs  and  facilities  which 
will  provide  opportunities  for  youth  to  at- 
tain total  fitness. 

Certainly  the  Army,  with  its  rugged 
physical  training,  its  specialist  school  sys- 
tem, its  programs  for  off-duty  schooling, 
and  its  intensive  character  guidance  efforts 
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fits  perfectly  into  the  “physical,  mental, 
moral”  concept  of  total  fitness. 

Youth  Fitness  Week  gives  recruiters  a 
perfect  opportunity  to  tell  this  positive  and 
favorabl^^0^^TffiP5>^ither  in  their  own 
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ture  the  physical  trainiltil^^asic,  calis- 
etc. ) ; the  4ptecialist  schooling  and 
I^I  V^rograms;  and  tjie  character 
guidaoc?ftrprograra,--using  photographs  and 
other  pibt^fiM  materia^  Wherever  possible. 
A banner  could  relTa:  “The  Army  Salutes 
National  Youth  Fitness  Week.”  Other  co- 
py themes  could  be:  “A  Soldier  Must  Be 
Totally  Fit — Physically,  Mentally,  Moral- 
ly,” or  “The  Army  Builds  Total  Fitness — 
Physical,  Mental,  Moral.” 

In  addition  to  publicity  efforts,  many 
recruiters  will  find  opportunities  to  boost 
their  own  community  relations  through 
participation  in  such  youth  activities  as 
Little  League,  Boy  Scouts,  Explorers, 
YMCA,  and  so  on. 


National  Youth  Fitness  Week  gives  us 
a natural  platform  to  tell  the  Army  story. 
Get  on  the  bandwagon  now  in  your  local 
communities  and  be  sure  this  story  has  its 
place  in  the  plans. 


Eighteen  Years  Later 


May  14  will  commemorate  the  day  in 
1942  when  President  F.  D.  Roosevelt  signed 
the  legislation  giving  American  women  the 
privilege  of  serving  in  war  alongside  the 
men.  Women  from  all  strata  of  civilian 
life  responded  to  that  opportunity  and 
challenge.  During  the  18  crowded  years 
that  have  followed,  in  both  war  and  peace, 
they  have  held  administrative  posts,  plotted 
aircraft,  made  maps,  typed,  printed,  and 
done  about  everything  that  their  male 
counterparts  have  done  except  carry  a gun 
in  combat.  Many  have  received  decorations 


for  bravery  under  fire,  medals  and  cita- 
tions for  distinguished  service,  and  Purple 
Hearts  for  wounds  received  in  combat. 

You  can  make  a big  splash  in  all  news 
media  by  enlisting  a young  lady  who  will 
attain  her  18th  year  on  May  14.  Make  a 
big  affair  out  of  it  by  getting  newspaper 
photographers  to  cover  the  assignment, 
get  her  on  television  and  radio,  and  play 
it  up  big.  It  will  mean  plenty  of  valuable 
recruiting  publicity  for  the  Women’s  Army 
Corps. 


Armed  Forces  Day 

The  Eleventh  Annual  Program  of  Armed 
Forces  Day  will  be  observed  on  May  21st 
this  year,  and  the  Army  Recruiting  Serv- 
ice will  be  allocated  25x38"  Camden  post- 
ers and  11x14"  window  cards  bearing  the 
Armed  Forces  Day  slogan,  “Power  for 
Peace.”  Recruiting  main  stations  also  will 
be  furnished  the  1960  Armed  Forces  Day 
manual  and  the  1960  Armed  Forces  Day 
Speakers’  Guide. 

Following  is  an  extract  from  instruc- 
tions for  Armed  Forces  Day  project  officers 
— this  refers  to  the  cooperation  expected 
from  the  Recruiting  Services. 

“In  many  localities,  Armed  Forces  Day 
depends  upon  the  initiative,  ingenuity,  and 
effort  of  men  and  women  of  the  Recruiting 
Services.  They  work  continuously  at  the 
local  level  and  are  in  a position  to  secure 
the  cooperation  of  community  leaders, 
veterans’  and  other  organizations,  in  de- 
veloping projects  appropriate  to  Armed 
Forces  Day.  Project  Officers  should  call 
upon  recruiters  for  advice  and  assistance 
at  all  levels  and  in  all  communities,  par- 
ticularly in  organizing  community  par- 
ticipation in  “open  house”  programs  at 
nearby  installations  or  in  local  armories, 
reserve  centers,  CAP  units,  and  other  De- 
fense facilities.” 

(See  back  cover  for  poster] 


Law  Day 

May  1,  1960,  has  been  proclaimed  as 
“Law  Day”  by  President  Eisenhower  who 
urged  the  people  of  the  United  States  to 
observe  the  occasion  with  appropriate 
ceremonies.  Joining  in  will  be  the  Army’s 
1,011  Judge  Advocate  General  Corps  offi- 
cers, of  whom  '91  percent  are  members  of 
the  American  Bar  Association,  largest 
membership  of  the  three  military  services. 
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did  you  know? 

by  the  editor  . . . 


The  first  breech-loading  rifle  of  any  con- 
sequence was  the  one  patented  hy  Captain 
Jolin  H.  Hall  of  the  United  States  Army  on 
May  21,  1811.  Official  records  indicate  that  in 
January  1817,  100  of  these  arms  were  ordered 
hy  the  Government.  They  were  issued  experi- 
mently  to  a company  of  riflemen  and  were  suh- 
se(|uently  reported  on  favorably. 

The  breech  of  Hall’s  weapon  consisted  of  a 
block  pivoted  at  the  rear  which  carried  the 
flash  pan  and  hammer  and  into  which  the 
cartridge  was  pushed  from  the  front.  The 
block  was  then  depressed  and  caught  hy 
a spring  catch. 

Close  to  40,000  of  these  rifles  and  carbines 
had  been  turned  out  for  the  Government  at 
the  Harper’s  Ferry  arsenal,  but,  with  Captain 
Hall’s  death  in  1841,  the  weapon  ceased  to 
be  manufactured. 

The  first  breech-loading  rifle  that  won  ac- 
claim in  this  country  for  accuracy  was  Sharp’s 
breech-loader,  using  a paper  cartridge  and  a 
separate  percussion  cap,  brought  out  in  1857. 
It  had  a sliding  block  operated  hy  a lever 
under  the  barrel.  The  block  sheared  off  the 
end  of  the  paper  cartridge  so  that  the  flame 
of  the  cap  could  reach  the  powder.  This  rifle 
was  never  extensively  used  by  the  Army  though 
many  troopers  and  Indian  scouts  did  use  it 
in  Indian  warfare. 

The  word  “sharpshooter”  was  coined  be- 
cause of  the  accuracy  of  the  Sharp  rifle,  though 
it  is  commonly  supposed  that  the  word  “sharp- 
shooter” (the  designation  given  to  one  of  the 
prescribed  standards  of  excellence  in  marks- 
manship) is  derived  from  the  adjective  “sharp” 
to  indicate  keenness  or  precision  in  shooting. 

As  a matter  of  fact,  the  term  originated  with 
the  introduction  and  use  of  Sharp's  rifle.  This 
weapon  was  much  superior  to  the  firearms 
then  in  use,  which  were  generally  smoothbore 
muskets,  and  a Sharp-shooter  fired  more  ac- 
curately than  a man  armed  with  a musket. 

The  word  soon  became  a synonym  for  an 
accurate  marksman,  regardless  of  his  weapon. 


Change  of  ROTC  Curricula 

As  a result  of  two  years  of  study  and 
evaluation  by  the  U.  S.  Continental  Army 
Command  and  DA  Staffs,  the  Department 
of  the  Army  has  announced  the  imple- 
mentation of  revised  ROTC  curricula  be- 
ginning with  School  Year  1960-61. 

Advanced  ROTC  cadets  will  take  about 
20  percent  of  their  military  instruction 
in  university  taught  subjects,  such  as  sci- 
ence, psychology,  communications  and  po- 
litical institutions. 

To  permit  the  change,  military  subjects, 
such  as  crew-served  weapons  instruction, 
will  be  taught  during  the  six-week  summer 
camp  period,  normally  attended  during  the 
junior  and  senior  college  years. 

The  Army  anticipates  that  the  new  pro- 
gram will:  stimulate  increased  intellectual 
attainment  on  the  part  of  the  ROTC  stu- 
dents; lessen  the  training  load  on  students, 
particularly  those  pursuing  technical  de- 
grees; and  make  the  over-all  program  more 
attractive. 

The  ROTC  is  the  major  source  of  officers 
for  the  U.  S.  Army.  The  present  enrollment 
is  over  155,000  cadets,  in  248  colleges  and 
universities. 


Are  We  Addressing 
Your  Mail  Correctly? 

A very  large  percentage  of  Army  Re- 
cruiting Stations  did  not  return  the  “mail- 
back”  cards  which  were  sent  to  them  re- 
questing their  correct  addresses  and  the 
number  of  copies  of  the  RECRUITING 
Journal  they  could  use  economically. 

Army  Regulations  about  this  matter  are 
specific,  and  had  we  abided  by  the  letter 
of  the  regulations,  these  stations  should 
have  been  taken  from  the  mailing  list. 

However,  as  The  RECRUITING  Journal 
is  the  house-organ  of  the  Army  Recruiting 
Service  and  contains  informational  articles 
about  Army  recruiting,  these  Army  Re- 
cruiting Stations  will  be  continued  on  the 
mailing  list. 

Please  check  the  envelope  in  which 
your  magazine  comes  to  see  if  it  has  your 
])roper  mailing  address.  Don’t  let  us  be 
one  of  those  who  don’t  get  the  word.  Send 
your  change  of  address  and  be  sure  to 
give  us  your  old  address  at  the  same  time. 


Army  Information  Digest 

Army  Circular  310-72  (18  June  1950) 
directs  commanders  to  request  sufficient 
copies  to  permit  prompt  circulation.  Use 
DA  Eorm  12-4  (Requisition  for  Initial 
Distribution  of  Publications  and  Blank 
Forms)  for  ordering. 


Relative  Standings 
Reenlistment  Competition 
July  1,  1959  thru 
January  31,  1960 

Zl  Armies  and  MOW  Standardized  Immediate 
Reenlistment  Rate 

1 — Third  Army  39.2 

2 — Second  Army  38.4 

3 — Sixth  Army  37.9 

4 — Fifth  Army  35.5 

5 — Fourth  Army  34.3 

6 — First  Army  .32.1 

7 — MDW  31.8 

Technical  Services  Corps 

1 — Quartermaster  48.1 

2 — Transportation  37.9 

3 — Chemical  37.5 

4 — Medical  .34.6 

5 — Signal  32.7 

6 — Engineer  31.5 

7 — Ordnance  29.7 

Source:  RCS  AG-219 


Of  Benefit  To  All 

As  was  announced  in  the  December  1959 
issue,  the  questionnaire  included  in  the 
“Ammunition  Kit”  forwarded  to  each 
Army  recruiter  in  the  field  should  be  filled 
out  and  returned  to  MPPD-TAGO  in  the 
envelope  enclosed. 

There  has  been  a very  good  response 
from  recruiters,  yet  a better  return  was 
anticipated.  There  are  probably  many 
recruiters  wbo  haven’t  even  cracked  tbe 
kit  open  to  see  what  it  contains. 

There  are  many  questions  in  the  ques- 
tionnaire that  are  very  important  to 
MPPD-TAGO  and  they  are  important  to 
you  because  your  answers  will  be  reflected 
in  next  year’s  national  advertising. 


Welcome  Neighbor! 

MSgt  W.  F.  Lillis,  Army  recruiter  sta- 
tioned at  Baker,  Oregon,  is  a popular 
man  with  bis  neighbors.  And  a few  of 
them  got  together  to  put  this  in  writing 
recently. 

When  Sergeant  Lillis  moved  his  recruit- 
ing office  to  a new  location,  his  new  neigh- 
bors inserted  a large  advertisement  in  tbe 
Baker  Democrat  Herald  welcoming  him 
and  giving  his  address,  office  hours,  and 
telephone  number. 

The  Sergeant  also  contributes  to  tbe 
Democrat  Herald  with  a regular  column 
entitled  “At  Your  Service.” 


Can  you  measure  up  to  Special  Forces 
standards?  Want  to  join  that  elite  group? 
See  AR  611-62  and  AR  601-245  for  de- 
tails. . . . “Join  Special  Forces,”  advises 
Airborne  Quarterly,  “and  you’re  certain 
to  see  a lot  of  places  on  eartb  you  never 
before  dreamed  of  visiting.” 
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Minneapolis  USARMS— 

In  The  News  and  On  The  Air 


Beginning  ’way  back  in  October  with  a 
letter  from  the  Minneapolis,  Minnesota, 
USARMS  on  newspaper  advertising,  writ- 
ten to  recruiters  to  generate  thought  on 
the  subject,  sponsored  recruiting  ads 
snowballed  throughout  the  area  to  hit  a 
peak  with  a full  page  titled  “High  School 
Students  . . . The  Army  Wants  You  . . . 
Educated!”  in  The  Minneapolis  Sunday 
Tribune,  circulation  635,122.  The  ad  con- 
tained a keyed  tie-in  for  a follow-up  tele- 
vision question  and  answer  panel  pro- 
gram, “Dateline  Tomorrow,”  on  KSTP-TV, 
carried  simultaneously  on  the  NBC  station 
in  Alexandria,  with  a combined  viewing 
audience  of  2,500,000,  and  an  invitation 
to  write  in  for  the  booklet,  “Meet  Your 
Modern  Army.” 

Lt  Col  Daniel  J.  Murphy  is  the  Minne- 
apolis USARMS  commander  and  Lt  Will- 
iam A.  Bonnstetter  is  recruiting  publicity 
officer. 

The  letter  which  planted  the  seed  for 
action  pointed  out  recruiters’  success  with 
seven  newspaper  mats,  CHOICE  NOT 
CHANCE,  and  cited  the  following  two 
examples. 

SEC  Anton  C.  Brekke  of  Rochester,  in 
only  four  hours,  got  enough  sponsors  for 
a full  page  (made  from  the  mat)  pub- 
lished in  the  Winona  Daily  News. 

A full  page  in  the  La  Crosse  Daily 
Tribune  was  made  by  SEC  Albert  B. 


Ohmann  and  SEC  John  W.  Johnson  from 
material  in  recruiting  booklets  such  as 
"Pick  Your  Vocational  Training”  and 
“Straight  Talk  About  Staying  in  School.” 
They  rounded  up  their  sponsors  in  30 
hours,  and,  like  Sergeant  Brekke,  did  a 
good  job  of  word-of-mouth  publicity  in 
the  process. 

The  story  behind  the  granddaddy  of 
them  all,  the  full  page  in  the  Minneapolis 
Sunday  Tribune,  began  with  contacting 
the  Better  Business  Bureau  and  then  the 
leading  businessmen  of  the  Twin  Cities 
for  sponsorship. 

For  the  ad.  Lieutenant  Bonstetter  sought 
the  assistance  of  the  Ralph  Hobbs  Asso- 
ciates, Inc.,  Advertising  and  Marketing. 
As  a service  to  the  U.  S.  Army  Recruiting 
Service,  they  charged  nothing  for  develop- 
ing the  basic  idea  and  copy  writing,  and 
they  also  helped  to  produce  and  write 
the  half-hour  television  show,  “Dateline 
Tomorrow.” 

The  main  body  of  the  ad  was  set  in  type 
by  the  newspaper  at  no  charge  and  The 
Minneapolis  Sunday  Tribune  ran  the  full 
page  at  the  public  service  advertising 
rate. 

Separate  statements  from  University  of 
Minnesota  President  Morrill  and  Medal 
of  Honor  holder,  MSgt  Donald  E.  Ru- 
dolph, gave  added  prestige  to  a sub-head 
“What  a High  School  Education  Means 


to  You  ...  in  the  Army  . . . and  Out.” 

In  the  lower  left  hand  corner  of  the 
ad,  under  the  heading  ASK  US  A QUES- 
TION . . . GET  THE  ANSWER  ON  TV, 
were  the  following  suggestions,  “Fill  Out 
Question  Blank  Below — Send  to  Army, 
Federal  Office  Bldg.,  Mpls,  I.  On  Saturday, 
February  6,  at  4 to  4:30  P.M.  on  KSTP- 
TV  your  question  and  many  others  will 
be  answered  by  a team  of  experts.  The 
program  deals  with  the  future  of  high 
school  men  and  the  training  the  Army 
can  give  to  make  your  future  better  and 
better  paid. 

“FREE — A 16-page  book  . . . MEET 
THE  MODERN  ARMY,  gives  you  the 
facts  you  want  to  know.  Yours  for  a post 
card  request!  Write  to  Army,  Federal 
Office  Bldg.,  Mpls,  1.” 

The  men  who  helped  make  “Dateline 
Tomorrow”  possible  were  Maj  Willis 
Bloom,  the  Minneapolis  USARMS  execu- 
tive officer.  Lieutenant  Bonstetter,  MSgts 
Colonel  N.  Nemec,  Donald  E.  Rudolph, 
and  Charles  Seguin,  SP4  Paul  A.  Dunn, 
and  from  KSTP-TV,  Ed  Kindt,  director, 
and  Bob  Ryan,  MC. 

Minneapolis  USARMS  recruiting  per- 
sonnel say  that  the  continuing  inquiries 
and  comments  stemming  from  the  news- 
paper ad  and  the  television  program  are 
proof  positive  that  all  their  work  was  well 
spent. 


High  School 

The  Army  Wants  You...tiJijCATED! 

. . . and  belter  trained  for  Business  or  Industry 


Wtat  a Higti  School  Ediicahon  means  to  You...in  the  Army...anfl  Out 


QUESTION  AND  ANSWER  PANEL  members  on  "Dateline  Tomorrow," 
FULL  PAGE  SPONSORED  AD  appearing  in  The  Minneapolis  Sunday  Tribune,  KSTP-TV  program,  are  (left  to  right)  Maj  Willis  Bloom,  MSgts  Colonel  N. 

containing  coupon  for  submitting  question  to  be  answered  on  TV  program,  Nemec,  Charles  Seguin,  and  Donald  E.  Rudolph,  and  KSTP-TV  newscaster, 

"Dateline  Tomorrow."  Bob  Ryan. 
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Shreveport  USARMS 
Sparks  ARADCOM  Drive 
For  Louisiana  Sites 

A comprehensive  advertising  campaign  contributed  to  the  over- 
all success  of  a USARADCOM  drive  in  the  Shreveport,  Louisiana, 
area  which  ended  with  the  group  enlistment  of  51  young  men  in 
January  for  sites  at  Bellevue  and  Stonewall. 

Preparations  for  the  drive  began  in  November.  A special  mail- 
out  campaign  was  directed  to  high  school  graduates.  Over  3,500 
letters  were  dispatched. 

Advertising  assistance  in  the  form  of  posters  and  newspaper 
mats  was  requested  from  the  Recruiting  Publicity  Section,  Fourth 
U.  S.  Army  Recruiting  District.  The  mats  and  posters  were  de- 
signed, produced  and  shipped  to  the  Shreveport  USARMS. 

News  releases  and  spot  announcements  were  prepared.  Release 
dates  were  coordinated  to  insure  that  the  stories  and  spots  would 
appear  simultaneously  in  the  area.  The  mats,  depicting  Nike- 
Hercules  missiles,  accompanied  the  stories. 

Area  coverage  was  increased  through  the  use  of  additional 
television  and  display  materials.  The  television  film,  “The  Nike 
Hercules  Story,”  was  placed  with  TV  stations.  Advertising  dis- 
plays were  situated  in  advantageous  locations.  Emphasis  was 
placed  on  locating  displays  in  theaters  and  bowling  alleys  as  a 
means  of  appealing  to  the  greatest  majority  of  young  men.  The 
displays  featured  the  theme,  “A  Place  for  You  Near  Home.” 

Mayor  Clyde  E.  Fant,  Shreveport,  and  Mayor  Jake  W.  Cam- 
eron, of  nearby  Bossier  City,  signed  a joint  proclamation.  The 
proclamation  designated  January  18-23  as  U.  S.  Army  Recruit- 
ing Week  for  both  cities. 

The  text  of  the  proclamation,  which  may  be  of  value  as  a guide 
to  recruiting  personnel  responsible  for  preparing  similar  docu- 
ments, reads  in  part: 

“WHEREAS,  the  strength  of  the  United  States  is  a vital  de- 
terrent to  Nations  who  would  violate  world  peace;  and 


“WHEREAS,  the  United  States  Army  is  a bulwark  in  the 
protection  of  world  peace  and  the  principles  of  the  American 
way  of  life;  and 

“WHEREAS,  the  Army  Recruiter-Counselor  occupies  an  im- 
portant role  in  maintaining  the  strength  of  America  and  in  pro- 
viding sound  counsel  to  the  youth  of  America  regarding  its  mili- 
tary service  obligations  and  opportunities;  and 

“WHEREAS,  more  young  men  and  women  of  the  Shreveport- 
Bossier  area  are  serving  in  the  United  States  Army  than  any  of 
the  other  Armed  Services ; and 

“WHEREAS,  the  Army  Air  Defense  Command  has  seen  fit  to 
provide  protection  for  the  Shreveport-Bossier  area  with  their 
NIKE-Hercules  missile  sites  at  both  Bellevue  and  Stonewall ; 
and 

“WHEREAS,  a young  man  may  now  enlist  in  the  Army  and 
serve  his  military  obligation  near  his  home;  . . .” 

Other  civilian  support  and  assistance  resulted  in  the  place- 
ment of  an  80-inch  newspaper  advertisement  in  the  Times  and 
Journal,  Shreveport.  Members  of  17  firms  sponsored  the  ad,  in- 
cluding the  general  contractor  accomplishing  the  site  construc- 
tion. 

Maj  Lyman  B.  Hollingshead,  commanding  officer,  Shreveport 
USARMS,  conducted  the  group  enlistment  ceremony  on  the  steps 
of  the  Caddo  Parish  Court  House.  Participants  included  Mayors 
Eant  and  Cameron,  Lt  Col  Lem  W.  Shields,  executive  officer, 
Eourth  U.  S.  Army  Recruiting  District,  and  Lt  Col  Robert  S. 
Scott,  professor  of  Military  Science  and  Tactics,  Centenary 
College. 

Col  James  W.  Milner,  executive  officer,  Eourth  Region,  USA- 
RADCOM, Kansas  City,  Missouri,  administered  the  Enlistment 
Oath.  The  invocation  and  benediction  was  delivered  by  Reverend 
John  N.  Wilson,  Pastor,  John  Knox  Presbyterian  Church,  Bossier 
City. 

ROTC  cadets  of  Centenary  College  served  as  color  guard  for 
the  ceremony. 

Photographers  from  KTBS-TV  and  KSLA-TV  were  present  to 
film  the  ceremony  which  was  telecast  over  both  stations  the  same 
day. 


THIS  80-INCH  NEWSPAPER  ADVERTISEMENT  explains  recent  USARADCOM 
enlistment  opportunities  in  the  Shreveport,  La.,  area.  The  ad  was  spon- 
sored by  17  firms  and  appeared  in  the  TIMES  and  JOURNAL,  Shreveport. 


COL  JAMES  W.  MILNER,  executive  officer.  Fourth  Region,  USARADCOM, 
administers  the  Oath  of  Enlistment  to  a group  of  men  who  enlisted  for 
Nike-Hercules  sites  in  the  Bellevue-Stonewall  area. 
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MAJ  RAFAEL  MUNGUIA  (right),  adjutant  of  the  28th  Artillery  Group 
(AD),  Selfridge  Air  Force  Bose,  Mich.,  congratulates  SFC  Howard  Gowin, 
Des  Moines,  Iowa,  recruiter,  upon  the  model  Nike-Hercules  guided  missile 
which  he  designed  for  use  on  recruiting  sedans  to  publicize  ARADCOM 
enlistment  campaigns — in  this  case,  the  Hawkeye  Missile  Platoon. 


MEMBERS  OF  THE  HAWKEYE  MISSILE  PLATOON  taking  the  Oath  of  En- 
listment administered  by  Maj  Rafael  Munguia,  adjutant  of  the  28th 
Artillery  Group  (AD),  Selfridge  Air  Force  Base,  Mich.,  during  a special 
ceremony  in  the  Assembly  Room  of  the  House  of  Representatives  in  the 
Iowa  State  Capitol.  Governor  Herschel  Loveless  (left)  was  keynote  speaker. 
Capt  John  V.  Wilkes  (center),  commanding  officer,  Des  Moines  USARMS, 
represented  the  Fifth  U.  S.  Army  Commanding  General  and  Commander  of 
the  Fifth  U.  S.  Army  Recruiting  District. 


Hawkeye  Missile  Platoon 
Recruited  by  Des  Moines  USARMS 


Des  Moines  USARMS  has  scored  its 
second  successful  ARADCOM  enlistment 
campaign  with  the  enlistment  of  30  lowans 
in  the  HAWKEYE  MISSILE  PLATOON 
for  subsequent  duty  with  the  28th  Artillery 
Group  (AD)  in  the  Detroit,  Michigan, 
area.  The  swearing-in  ceremony  took  place 
in  the  Assembly  Room  of  the  House  of 
Representatives  in  the  presence  of  State 
officials,  representatives  of  veterans’  or- 
ganizations, local  Army  personnel,  and 
enlistees’  parents  and  friends. 

Governor  Herschel  C.  Loveless;  Maj 
Rafael  Munguia,  adjutant  of  the  28th 
Artillery  Group;  and  Capt  John  V.  Wilkes, 
commanding  officer,  Des  Moines  USARMS, 
addressed  the  group.  Captain  Wilkes  rep- 
resented the  Commanding  General,  Eifth 
U.  S.  Army,  and  the  Commander  of  the 
Eifth  U.  S.  Army  Recruiting  District. 
Major  Munguia  administered  the  Oath 
of  Enlistment  and  gave  the  ARADCOM 
welcome. 

The  Governor  said,  in  part,  “Your 
enlistment  in  the  United  States  Army  not 
only  will  be  an  immediate  contribution 
to  our  Defense  mission  . . . but  will  also 
provide  you  with  a wealth  of  experience 
in  human  relations,  vocational  training  and 


travel.  This  experience  will  be  a great 
asset  to  you  whether  you  desire  to  make 
the  military  service  a career  or  return 
to  Iowa  to  resume  civilian  life.” 

After  the  ceremony.  Governor  Loveless 
shook  hands  with  all  the  recruits,  members 
of  their  families,  and  friends.  Later  every- 
one toured  the  State  Capitol,  the  State 
Office  Building,  and  the  State  Historical 
Building,  after  which  there  was  a get- 
together  and  dinner  at  the  Des  Moines 
USARMS. 

The  campaign  began  in  January,  when 
SEC  Harry  Stembridge,  career  counselor. 
Fifth  Region,  ARADCOM,  Fort  Sheridan, 
Illinois;  SFC  Joe  Fortuna,  career  coun- 
selor, 28th  Artillery  Group  (AD),  Self- 
ridge Air  Force  Base,  Michigan;  and  Des 
Moines  USARMS  personnel  staged  the 
kickoff  at  Waterloo,  Iowa. 

At  that  time,  the  counselors  described 
all  aspects  of  ARADCOM  duties  and  as- 
signments, especially  those  in  the  Detroit 
area,  and  showed  films  relative  to  opera- 
tions. They  also  showed  “The  Mount 
Clemens  Story,”  a movie  produced  by  the 
Board  of  Commerce  at  Mount  Clemens,  to 
give  an  insight  into  community  life  adja- 
cent to  the  location  of  the  28th  Artillery 
Group. 


The  recruiters  were  also  furnished  with 
sales  aids,  spot  announcements,  and  news 
releases  prepared  especially  for  the  cam- 
paign. 

In  turn,  the  recruiters  arranged  for 
Sergeants  Stembridge  and  Fortuna  to  ap- 
pear on  several  radio  and  TV  shows.  News- 
papers also  gave  the  campaign  excellent 
coverage. 

Through  the  efforts  of  Major  Munguia 
and  Sergeant  Fortuna,  the  red  carpet  will 
be  rolled  out  again  to  members  of  the 
Hawkeye  Missile  Platoon  after  they  com- 
plete basic  training  at  Fort  Ord,  Califor- 
nia, when  they  arrive  at  the  28th  Artillery 
Group  Headquarters.  The  Mount  Clemens 
Board  of  Commerce  plans  to  have  a big 
reception,  dinner  with  Board  members, 
and  will  present  the  Hawkeye  men  with 
items  of  welcome  such  as  movie  passes  to 
make  them  feel  at  home. 

The  success  of  the  campaign  from  start 
to  finish  and  the  business  of  getting  the 
platoon  off  on  the  right  foot  in  the  com- 
munity of  assignment  is  the  result  of 
well-made  plans,  cooperation,  and  thor- 
ough follow-through  on  the  part  of  all 
who  took  part  in  the  Hawkeye  Missile 
Platoon  campaign. 


April  1960 
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Your  Re-Up  Roundup  column  goes  into 
its  third  month  of  publication  on  a hope- 
ful note.  Based  on  available  information, 
1960  is  making  a strong  bid  for  honors  as 
the  best  reenlistment  year  in  a long  time. 
The  credit,  of  course,  belongs  to  hard- 
working career  counselors  and  reenlist- 
ment officers  who  have  accomplished  so 
much  in  promoting  reenlistment  conscious- 
ness throughout  the  Army. 

Credit  for  one  of  the  finest  reenlist- 
ment offices  seen  by  Department  of  the 
Army  inspectors  goes  to  Fort  Benning’s 
Lawson  Army  Aviation  Command.  Brain- 
child of  go-getting  career  counselor,  SFC 
Joseph  I.  DeMarco,  the  AAC  Re-Up  Office 
provides  privacy,  comfort,  and  exception- 
ally attractive  surroundings  for  the  pros- 
pect. Most  remarkable  is  the  fact  that 
most  of  the  work  in  refurbishing  the  build- 
ing was  done  by  DeMarco  and  his  assist- 
ants. The  Lawson  Re-Up  Office,  and  the 
novel  rolling  reenlistment  advertisement 
shown  below  qualify  DeMarco  as  our 
idea  man  of  the  month. 

WANTED: 

Your  ideas  for  a complete  revision  of 


the  Army  Career  Presentation. 

Your  ideas  for  a badge  to  take  the  place 
of  the  Re-Up  Army  arm  band. 

We  would  like  you  to  send  your  sugges- 
tions to:  The  Adfutant  General,  DA,  Wash- 
ington 25,  D.  C.;  ATTN:  AGSN, 

THROUGH  GHANNELS. 

From  the  “Prospector,”  Sixth  U.  S. 
Army  Reenlistment  Newsletter,  comes  this 
pertinent  thought.  “When  the  potential 
reenlistee  re-ups,  he  should  be  given  VIP 
treatment.  Make  arrangements  with  the 
Finance  Officer  and  Medical  Officer  for 
(his)  expeditious  handling.  Arrange  for 
personal  congratulations  from  unit  and/or 
installation  commander.  Make  him  king 
for  a day.”  We  all  know  that  reenlistment 
is  a pay-off  representing  the  sum  total  of 
an  effort  to  sell  a prospect  on  an  Army 
career  throughout  his  enlistment.  Let’s 
not  drop  the  ball  on  the  last  day  by 
sloppy  handling.  If  you  send  your  reen- 
listee into  his  next  hitch  completely  satis- 
fied with  his  re-up  processing,  you’ve  gone 
a long  way  toward  building  his  next  reen- 
listment. 


Release  of  the  first  RECAP  poster  to 
coincide  with  the  start  of  the  RECAP 
program  forced  change  in  the  release 
date  of  another  reenlistment  poster  of 
the  17x25  inch  size.  So  that  everyone 
will  be  on  the  same  schedule,  the  follow- 
ing posting  information  is  supplied: 

March  1960 — “News  for  New  Soldiers.” 
This  poster  was  originally  intended  for 
January  posting.  It  is  aimed  primarily 
at  first-term  soldiers  and  designed  to  be 
used  in  conjunction  with  the  pamphlet 
“Your  Chance  to  Choose  with  Army  Career 
Group  Reenlistment.” 

June  1960 — “RECAP — Your  Ticket  to 
World  Travel.”  Follow-up  RECAP  poster 
featuring  travel  and  using  the  same  basic 
art  theme  as  the  original  RECAP  poster. 

September  1960 — “Open  the  Door  to 
Advancement — RECAP  Can  Get  You  The 
Training  You  Want.”  Eollow-up  RECAP 
poster  in  the  familiar  red,  white  and  black 
colors. 

December  1960 — “Pick  Your  Post — Just 
One  of  Your  Choices  With  RECAP.”  Last 
of  the  RECAP  campaign  posters. 

In  addition  to  the  above,  current  plans 
call  for  release  of  two  “Did  You  Know” 
posters  in  the  11x14  inch  window  card 
size.  The  first  will  feature  a RECAP 
theme,  and  the  second  will  feature  the 
Strategic  Army  Corps.  These  should  be 
posted  on  receipt  without  regard  to  spe- 
cific time  periods. 

A word  on  the  subject  of  posters  seems 
to  be  in  order.  While  the  large  17x25  inch 
posters  are  sized  to  fit  Camden  frames, 
they  are  not  to  be  used  exclusively  in  the 
frames.  To  get  maximum  mileage  from  the 
posters  they  must  be  posted  indoors  in 
heavy  traffic  areas  such  as  dayrooms. 

Wrapping  up  the  column  for  this  month, 
we  have  late  word  on  AR  601-225.  The 
problems  generated  during  the  first  quar- 
ter operation  of  the  RECAP  program  have 
been  resolved,  and  a complete  revision  of 
AR  601-225  is  planned  for  distribution  in 
April  1960.  Keep  selling! 


RE-UP  OFFICE  at  Fort  Benning's  Lawson  Army  Aviation  Command  . . . 
one  of  the  best  in  the  business. 


reehustment  omcE 


rT^rr- ^ 

rr-rrT- 

rr^:  rrr 
rrrrrr 


SFC  JOSEPH  I.  DeMARCO,  Lawson  Army  Aviation  Command  career  coun- 
selor, on  his  rolling  advertisement. 
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SOLDIER  CAREERS 


VOL  I,  No.  1 


HQ,  UNITED  STATES  ARMY,  EUROPE  JANUARY- FEBRUARY  1960 


FULLFILLING  HIS  LIFE'S  DESIRE 


Master  Sergeant  Charron  has  gained  a great  sense 
of  accomplishment  and  satisfaction  from  serving 
as  the  Operations  Sergeant  of  the  320th  US  Army 
Security  Agency  Battalion. 


I feel  fortunate  in  having  Master 
Sergeant  Charron  as  a member  of 
my  organization.  His  professional 
knowledge,  personal  attitude,  and 
performance  of  duty  far  surpass 
the  average  noncommissioned  offi- 
cer. 


Master  Sergeant  Clifford  L.  Charron, 
Operations  Sergeant  of  the  320th  US  Army 
Security  Agency  Battalion,  recently  received 
this  praise  from  his  battalion  commander, 
Lieutenant  Colonel  Clayton  C.  Swears.  To 
win  praise  like  this,  Sergeant  Charron  must 
be  an  outstanding  soldier. 

Sergeant  Charron’s  first  military  experi- 
ence was  as  a Citizen  Military  Training 
Camp  trainee  in  the  Coast  Artillery.  When 
World  War  II  started,  he  was  being  schooled 
by  the  Government  in  repairing  naval  com- 
bat equipment,  and  was  unable  to  enlist  at 
that  time.  Upon  his  release  from  this  posi- 
tion, however,  he  entered  the  US  Army  in 
April  1943  from  Boston,  Massachusetts,  and 
was  assigned  to  the  66th  Infantry  Division 
as  a rifleman. 

In  1944  he  arrived  in  Europe  and  joined 
the  4th  Armored  Division  in  France  and 
Germany,  and  remained  with  that  unit 
through  all  campaigns  until  the  termination 
of  hostilities.  After  a short  period  with  the 
83d  Infantry  Division  on  occupation  duty. 


This  is  the  front  page  of  the  brochure  we  told  you  about  in  "Printed  Incentives"  in  the  February  1960  issue  of  this  publication.  These  brochures  ore 
published  bi-monthly  and  each  one  features  the  careers  of  selected  noncommissioned  officers.  Their  stories  are  tald  in  detail  including  the  many  bene- 
fits,, both  personal  and  professional,  they  have  derived  from  military  life.  General  Clyde  D.  Eddleman,  commanding  general.  United  States  Army,  Eu- 
rope, suggested  these  brochures  as  part  of  the  total  reenlistment  publicity  effort  of  his  command. 


April  1960 
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New  Technique  For  Army  Career  Presentation 


Resourcefulness,  initiative,  and  organizational  ability  are  the 
attributes  possessed  by  Fort  Ord,  California,  career  counselors, 
SFC  Paul  Robinson  and  MSgt  Edgar  Lewis. 

Faced  with  giving  the  Army  Career  Presentation  to  200  mem- 
bers of  Headquarters,  Special  Troops,  on  a twice  a day  for  a 
week  schedule,  Sergeant  Lewis  immediately  recognized  a serious 
problem.  “With  this  large  group.”  lamented  the  sergeant,  “the 
people  in  the  rear  half  of  the  room  cannot  read  the  slapsticks.” 

“An  overhead  projector  will  solve  that  problem,”  offered 
Sergeant  Robinson.  The  two  counselors  obtained  the  services  of  a 
lettering  expert  who  copied  the  ACP  aids  on  bond  paper.  The 
Lort  Ord  Lilm  Exchange  extended  a cooperative  hand  and  pro- 
duced photo  transparencies  of  each  aid  in  record  time.  A 
quantity  of  rigid  cardboard  was  procured  for  durable  frames, 
and  blue,  green,  and  red  acetate  was  donated — again  by  courtesy 
of  the  local  film  exchange.  Robinson  took  the  supplies  home  with 
him  that  night,  and  returned  the  next  morning  with  a complete 
ACP  in  full  color  which  could  be  projected  for  any  size  audience. 

Many  favorable  comments  were  received  from  those  in  attend- 
ance as  to  color,  context,  and  informative  nature  of  the  pre- 
sentation. Green  was  used  to  cover  all  aids  indicating  money 
or  money-saving  benefits  in  general.  Red  was  used  for  benefits 
of  a serious  nature,  such  as  medical,  survivors  benefits,  etc.  Blue 
was  used  for  the  blue-chip  items  such  as  education,  PX,  com- 
missary, etc. 

Since  the  first  successful  venture,  these  two  problem-solvers 
bave  given  the  presentation  to  groups  up  to  1000,  as  well  as 
to  smaller  company-size  and  command  staff  groups.  The  delivery 
is  made  in  available  light  with  the  screen  slightly  darkened  to 
maintain  proper  audience  control.  Large  groups  are  housed  in 


the  post  theater  with  gratifying  success.  Unit  commanders  are 
highly  impressed  by  the  presentation,  and  offer  their  whole- 
hearted cooperation. 

How  are  questions  handled  in  large  audiences?  By  the  time 
this  delivery  is  completed,  all  questions  of  a general  nature  have 
been  answered.  All  those  having  personal  questions  are  invited 
to  remain  after  the  class,  see  their  full-time  counselor,  or  drop 
in  at  the  Post  Reenlistment  Office  at  any  time. 


SFC  PAUL  ROBINSON,  Fort  Ord  career  counselor,  points  out  the  benefits 
of  Regular  Army. 


The  Best  of  Everything 


SSgt  Charles  L.  Van  Bibber,  part  time  career  counselor  in  Company  B, 
447th  Signal  Battalion  stationed  at  Pirmasens,  Germany,  conducts  a final 
check  of  his  recently  completed  company  Reenlistment  Bulletin  Board. 
This  unique,  eye-catching  exhibit  was  designed  and  constructed  by 
Sergeant  Van  Bibber  during  his  off-duty  hours  and  is  a splendid  example 
of  a reenlistment  publicity  display  at  the  tactical  unit  level. 


SFC  Ronald  E.  Rosser,  Administration  Company,  Command  and  Contral 
Battalion,  101st  Airborne  Division,  Fort  Campbell,  Ky.,  takes  the  Oath  of 
Enlistment  from  Brig  Gen  Charles  J.  Timmes,  assistant  101st  Airborne 
Division  commander  for  administration.  Sergeant  Rosser,  recipient  of  the 
Medal  of  Honor  while  serving  in  Korea  with  the  38th  Infantry  Regiment, 
2nd  Division,  during  the  Korean  Conflict,  reenlisted  for  his  own  vacancy 
with  subsequent  duty  in  the  Miami,  Fla.,  USARMS. 
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Eligibility  for  Educational 
Or  Training  Benefits 


Junior  Panel  Billboards 
Cover  Fifth  U.  S.  Army 


JUNIOR  PANEL  OUTDOOR  BILLBOARD  POSTER  in  South  Bend,  Ind.,  which  is  one  of  many  in  Fifth 

U.  S.  Army  area. 


Junior  Panel  outdoor  billboards  bearing 
a U.  S.  Army  Recruiting  Service  message 
are  appearing  all  over  Indiana,  Illinois, 
Michigan,  Missouri,  Wisconsin,  Minnesota, 
Kansas,  and  Iowa  this  year  and  their  post- 
ing is  “for  free.”  The  gratis  space  and 
posting  are  the  outgrowth  of  a suggestion 
made  by  Reserve  officer  Maj  Bruce  Van 
Der  Weele  of  Vanadco,  Inc.,  Argos,  In- 
diana, during  his  two-week  tour  of  active 
duty  at  Fifth  U.  S.  Army  Headquarters 
in  1959. 

Assigned  to  the  AG-MPPD  Recruiting 
Publicity  Branch,  Major  Van  Der  Weele 
suggested  that  the  Junior  Panel  Outdoor 
Advertising  Association,  of  which  he  is 
a member,  would  be  interested  in  posting 
Army  recruiting  posters  on  Junior  Panel 
billboards  as  a public  service,  and  as  a 
result  the  Army  could  enjoy  some  1,500 
showings  of  recruiting  publicity  posters 
throughout  the  entire  Fifth  U.  S.  Army 
area. 

He  got  in  touch  with  Mr.  F.  W.  Holm 
of  Kansas  City,  Missouri,  the  Secretary- 
Treasurer  of  Junior  Panel  Outdoor  Adver- 
tising Association,  who  gave  his  enthusi- 
astic support  to  the  suggestion.  In  turn, 
Mr.  Holm  contacted  members  of  JPOAA 
and  from  that  point  on  it  was  a matter  of 
production. 

After  coordinating  the  theme  and  idea 
with  the  Recruiting  Publicity  Branch,  a 
sketch  was  produced  by  Vanadco,  Inc.,  and 
silk-screened  at  the  AG-MPPD  Silk  Screen 
Shop. 

Outside  measurements  of  Junior  Panel 
billboards  are  6 x 12  feet;  inside  measure- 
ments are  60  x 132  inches.  The  posters 


are  produced  in  four  sections  and  day-glo 
fluorescent  ink  is  used  to  the  maximum  to 
highlight  features  and  capture  attention. 

Junior  Panel  Outdoor  Advertising  Asso- 
ciation members  in  Indiana  who  have 
posted  the  U.  S.  Army  recruiting  poster  at 
various  times  are  Nordberg  Advertising 
Co.,  Bloomington;  Cardinal  Outdoor  Ad- 
vertising, Terre  Haute;  and,  of  course, 
Vanadco,  Inc.,  Argos. 

Michigan  JPOAA  members  who  have 
posted  it  are  Quality  Advertising  Co.,  Lan- 
sing; Slayton  & Co.,  Battle  Creek;  Camp- 
bell Sign  Co.,  Hazel  Park;  and  W.  P. 
Evans,  Jackson. 

Participating  JPOAA  members  in  Illi- 
nois are  Jones  Sign  Co.,  Peoria;  Ham- 
mond Advertising  Co.,  Decatur;  La  Salle 
Neon,  La  Salle;  Sullivan  Outdoor  Adver- 
tising Co.,  Chicago;  Lotz  Outdoor  Adver- 
tising, Joliet;  Central  Outdoor  Advertis- 
ing, Mt.  Vernon;  Dolson  Outdoor  Adver- 
tising Co.,  Armington;  and  Shostrom 
Signs,  Rockford. 

Those  cooperating  with  the  posting  in 
Missouri  are  Pioneer  Advertising,  Spring- 
field;  City  Sign  Service,  Inc.,  Kansas  City; 
Four  State  Posters,  Joplin;  Junior  Poster 
Advertising  Company,  Inc.,  St.  Louis;  and 
Hannibal  Outdoor  Advertising  Co.,  Han- 
nibal. 

JPOAA  members  in  other  states  who 
have  posted  the  U.  S.  Army  recruiting 
poster  are  Rich  Poster  Service,  Inc.,  Wich- 
ita, Kansas;  Dairyland  Advertising,  Inc., 
Madison,  Wisconsin;  Auto-See-Ads,  Inc., 
(National  Advertising  Company)  Minne- 
apolis, Minnesota;  and  Chestnut  Brothers 
Outdoor  Advertising,  Des  Moines,  Iowa. 


The  perennial  “misinformation  given  by 
an  Army  recruiter”  is  popping  up  in  a few 
instances  in  regard  to  those  entitled  to 
educational  or  training  benefits  liy  reason 
of  service  in  the  Armed  Forces. 

The  President’s  Proclamation  No.  3080 
established  January  31,  1955  as  the  ter- 
minal date  for  persons  serving  in  the 
Armed  Forces  to  be  eligible  to  accrue  edu- 
cational or  training  benefits  under  the 
Veterans’  Readjustment  Assistance  Act  of 
1952 — Public  Law  550. 

Public  Law  7,  approved  February  15, 
1955,  amended  Public  Law  550  to  provide 
that  persons  serving  in  the  Armed  Forces 
on  January  31,  1955,  may  continue  to  ac- 
crue educational  or  training  benefits.  This 
has  been  codified  under  Section  1601,  Title 
38,  United  States  Code  Veterans’  Benefits. 

The  Veterans’  Administration  issued  In- 
struction 1,  Public  Law  7,  84th  Congress, 
February  15,  1955,  that  Public  Law  7 per- 
mits a soldier  on  active  duty  in  tbe  Armed 
Forces  on  January  31,  1955,  to  accrue  en- 
titlement to  educational  or  training  bene- 
fits until  the  date  of  his  first  discharge  or 
release  from  such  service  occuring  after 
January  31,  1955,  provided  the  duration 
of  such  service  is  for  90  days  or  more 
and  the  discharge  therefrom  occurs  under 
conditions  other  than  dishonorable.  It  is 
this  portion  of  the  Instructions  that  is  con- 
fusing, but  actually  it  means  tbe  first  un- 
conditional discharge  or  the  day  he  was 
entitled  to  go  back  to  civilian  life.  But — 
the  soldier  must  start  using  these  benefits 
within  three  years  after  date  of  this  dis- 
charge from  the  Armed  Forces. 

Entitlement  for  educational  or  training 
benefits  will  accrue  at  the  rate  specified  in, 
and  subject  to,  the  limitations  carried  in 
the  applicable  provisions  of  Public  Law 
550. 

Public  Law  7 also  extends  the  terminal 
date  for  education  or  training  benefits  for 
soldiers  who  were  in  the  active  service  in 
the  Armed  Forces  on  January  31,  1955, 
to  a date  8 years  following  such  person’s 
first  discharge  or  release  from  such  active 
service  after  January  31,  1955,  or  the  date 
of  January  31,  1965,  whichever  is  earlier. 
AGAIN,  remember,  the  benefits  MUST 
start  within  three  years  after  date  of  the 
first  discharge. 

Public  Law  7 does  not  confer  any  entitle- 
ment to  educational  or  training  benefits 
under  Public  Law  550  to  soldiers  who 
enter  or  have  entered  active  service  after 
January  31,  1955. 
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Sixth  Army  Publicity  NCO's 
Hear  Speakers  Cover  All  Media 
At  Recruiting  Publicity  Meeting 


PUBLICITY  REPRESENTATIVES  of  the  Sixth  U.  S.  Army  Recruiting  District  at  the  conference  table 
during  the  Recruiting  District  Publicity  Conference  are  (left  to  right)  MSgt  Robert  E.  Richards,  Boise 
RMS;  MSgt  Cortez  A.  Peacock,  Butte  RMS;  SEC  Robert  F.  Dedic,  Portland  RMS;  Sgt  Homer  E.  Griffith, 
Spokane  RMS;  MSgt  Halmon  Turner,  Seattle  RMS;  Mr.  Albert  W.  Winter,  publicity  director.  Sixth 
U.  S.  Army  Recruiting  District;  Col  Walter  H.  Skielvig,  commanding  officer,  Sixth  U.  S.  Army  Recruit- 
ing District;  Lt  Col  R.  B.  McBane,  chief.  Publicity  Branch,  DA,  Washington,  D.  C.;  MSgt  Stanley  Decker, 
Phoenix  RMS;  Sgt  Frederick  J.  Portmann,  Jr.,  Los  Angeles  RMS;  2d  Lt  William  F.  Boughton,  Los 
Angeles  RMS;  SFC  Robert  S.  Hood,  Fort  Douglas  RMS;  SFC  Robert  G.  Hull,  Fresno  RMS;  MSgt  William 
R.  Bradford,  Oakland  RMS;  and  1st  Lt  Roderick  L.  Burke,  Oakland  RMS. 


A two-day  Recruiting  Publicity  Confer- 
ence, called  by  Col  Walter  H.  Skielvig, 
commanding  officer.  Sixth  U.  S.  Army  Re- 
cruiting District,  at  Harmon  Armory, 
Presidio  of  San  Francisco,  brought  to- 
gether all  of  the  publicity  noncommis- 
sioned officers  from  the  ten  recruiting 
main  stations  of  the  Sixth  U.  S.  Army 
area. 

Lt  Col  Robert  B.  McBane,  chief.  Pub- 
licity Branch,  MPPD,  Department  of  the 
Army,  Washington,  D.  C.,  attended  the 
conference  as  an  observer  and  to  acquaint 
those  present  with  Department  of  the  Army 
recruiting  publicity  plans  and  programs. 

Civilian  speakers  addressed  the  con- 
ference on  all  media  subjects.  Miss  Mil- 
dred Bell,  special  representative  of  Foster 
& Kleiser,  spoke  on  Billboard  and  Out- 
door Advertising;  Mr.  Jack  Foise,  well- 
known  military  writer  of  the  San  Fran- 
cisco Chronicle  had  as  his  topic  the 
Metropolitan  Newspaper;  and  to  tie  in 
the  Weekly  Newspaper  of  a smaller  com- 
munity, Mr.  George  Barnwell,  editor,  rep- 
resented the  Novato  Advance. 

Military  photographic  activities  were 
covered  by  Mr.  W.  Rootness  of  the  Sixth 
U.  S.  Army  Pictorial  Branch,  while  his 
civilian  counterpart,  Mr.  Edward  Murphy, 


chief  photographer,  San  Francisco  News- 
Call  Bulletin,  livened  the  conference  with 
his  dynamic,  “with  gestures”  portrayal  of 
the  correct  way  to  take  news  pictures.  He 
brought  samples  of  his  own  work  showing 
the  techniques  he  has  developed  in  his 
many  years  as  a news  photographer. 

Liaison  with  Radio  and  Television  Sta- 
tions, a subject  of  particular  interest  to 
publicity  personnel,  was  expertly  covered 
by  Mr.  Jack  Wagner,  program  director 
of  Radio  Station  KNBC,  San  Francisco, 
and  Mr.  Thomas  F.  Mullahey,  director  of 
public  affairs.  Television  Station  KRON- 
TV,  San  Francisco.  Both  were  excellent 
speakers  and  presented  new  concepts  of 
conducting  relations  with  these  publicity 
media. 

Mr.  Ted  Huggins,  public  relations  ad- 
visor, and  Mr.  Jack  R.  Wain,  representing 
International  Business  Relations  Corpora- 
tion, outlined  many  proven  methods  which 
would  help  in  the  conduct  of  public  rela- 
tions programs. 

The  West  Point  Program — Recruiting 
Participation  was  explained  by  Col  F.  S. 
Wrigbt,  XVth  Corps,  a graduate  of  the 
U.  S.  Military  Academy.  Community  Rela- 
tions was  discussed  by  Lt  Col  Stephen 


Monroe,  chief.  Management  and  Admin- 
istrative Office,  Sixth  U.  S.  Army  Informa- 
tion Division,  and  Planning  for  Commu- 
nity Events  was  presented  by  Capt  Edward 
P.  Endres  of  the  same  office. 

Maj  J.  P.  Glynn,  senior  advisor,  USAR 
Center,  Port  Mason,  spoke  on  Coordination 
Between  Reserve  Unit  Advisor  and  Regu- 
lar Army  Recruiter  and  pointed  out  many 
facts  which  were  of  interest  to  the  con- 
ferees. 

All  phases  of  recruitment  for  the  women 
were  covered  with  information  on  the  WAC 
Enlisted  Program  by  Maj  Margaret  Har- 
low, WAC  recruiting  advisor;  WAC  Offi- 
cer Program  by  Maj  Katherine  Suther- 
land, WAC  officer  selection;  Army  Nurse 
Program  by  Maj  Jeraldine  Payton,  ANC 
selection  officer;  and  Army  Medical  Spe- 
cialist Program  by  Capt  Marilyn  J.  Ander- 
son, AMSC  selection  officer,  all  members 
of  the  Sixth  U.  S.  Army  Recruiting  Dis- 
trict. 

Of  special  interest  was  information  con- 
cerning funding  for  publicity  purposes. 
This  was  j)resented  hy  Maj  Mary  E.  Nel- 
son, fiscal  officer.  Sixth  U.  S.  Army  Re- 
cruiting District. 

Highlighting  publicity  activities  at  their 
respective  recruiting  main  stations  were 
Maj  Lloyd  E.  Ruhbelke,  commanding  of- 
ficer, Oakland  USARMS  and  Lt  William 
Boughton  and  Sgt  Frederick  Portmann  of 
the  Los  Angeles  USARMS. 

A question  and  answer  period  followed 
each  presentation. 

Mr.  Albert  W.  Winter,  puldicity  direc- 
tor, Sixth  U.  S.  Army  Recruiting  District, 
and  conference  chairman,  conducted  a 
tour  of  the  Sixth  U.  S.  Army  Recruiting 
District  Publicity  Art  Shop  which  pro- 
duces posters,  car  cards,  and  many  other 
publicity  media  for  use  by  recruiters  in 
the  Army  area. 

Attending  the  conference  were  Capt 
Frank  E.  Mollish,  commanding  officer, 
Butte  USARMS;  1st  Lt  Roderick  L.  Burke 
and  MSgt  William  R.  Bradford.  Oakland 
USARMS;  Lt  William  F.  Boughton  and 
Sgt  Frederick  J.  Portmann,  Jr.,  Los  An- 
geles USARMS;  MSgt  Halmon  Turner, 
Seattle  USARMS;  Sgt  Homer  E.  Griffith, 
Spokane  USARMS;  SEC  Robert  E.  Dedic, 
Portland  USARMS;  Sgt  Cortez  A.  Pea- 
cock, Butte  USARMS;  MSgt  Robert  E. 
Richards,  Boise  USARMS;  SEC  Robert 
G.  Hull,  Eresno  USARMS;  Sgt  Robert  S. 
Hood,  Eort  Douglas  USARMS;  and  MSgt 
Stanley  H.  Decker.  Phoenix  USARMS. 

It  was  felt  by  all  publicity  noncommis- 
sioned officers  that  this  conference  would 
prove  of  great  benefit  in  future  efforts  to 
achieve  the  best  relations  possible  in  the 
field  of  recruiting  publicity. 
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Your  Magazine 

The  RECRUITING  Journal — for  whom 
is  it  edited?  Who  should  read  it?  What 
role  does  it  play,  or  should  it  play  in  re- 
cruiting and  reenlistment?  How  can  it 
I)lay  this  role  more  effectively? 

These  are  good  questions,  and  this  is 
a good  time  to  ask  them  and  for  us  to  try 
to  put  down  some  answers.  It’s  a good 
time  to  take  stock  and  see  where  we  are 
and  where  we  are  going.  We  owe  this  much 
to  our  recruiters  and  reenlistment  coun- 
selors and  others  interested  in  the  Army 
for  whom  it  is  edited,  and  without  whom 
this  magazine  could  not  be  published. 

Our  aim  is  to  give  those  on  our  mail- 
ing list  a down-to-earth  magazine,  filled 
with  material  and  information  that  can  he 
useful.  We  try  to  steer  clear  of  the 
theoretical  and  the  discursive.  Instead, 
we  bring  you  how-to-do-it  information, 
how-others-have-done-it,  and  Army  re- 
cruiting and  reenlistment  policy.  More 
especially,  we  bring  you  our  Publicity 
Props  Section  which  is  most  useful  in 
knowing  what  advertising  media  is  being 
and  will  be  furnished  to  recruiters  and  re- 
enlistment counselors. 

Fields  we  cover  are  constantly  changing. 
This  is  one  of  the  challenges  that  helps 
keep  us  on  our  toes.  We  do  not  pretend 
to  have  all  the  answers  to  all  the  ques- 
tions. Many  times  we  have  been  unable  to 
publish  information  on  new  Army  policy 
that  was  in  the  making  because  our  policy 
is  so  fixed  that  everything  must  be  firm 
before  we  can  mention  it. 

We  cannot,  in  a single  article  or  in 
any  series  of  articles,  tell  any  recruiter 
or  reenlistment  counselor  how  to  do  his 
job,  step  by  step.  But  we  can,  and  we  be- 
lieve this  is  what  we  have  been  doing, 
point  out  the  factors  that  are  important 
when  he  is  faced  with  problems,  the  things 
he  should  consider  and  take  into  account 
before  he  makes  up  his  mind.  We  can  and 
have  brought  you  articles  about  other 
recruiters  and  reenlistment  counselors  and 
how  they  have  solved  their  problems,  out- 
lining in  detail  as  well  as  pictorially,  fac- 
tors that  made  their  campaigns  success- 
ful. 

And  finally,  we  can  endeavor  to  keep 
you  aware  of  new  changes  and  policies 
coming  up  in  the  recruiting  and  reenlist- 
ment sections  of  the  Army,  and  what 
might  be  the  missing  element  in  the  regu- 
lations and  directives  that  go  with  these 
changes  in  policy. 

All  of  this  is  designed  to  make  your 
job  easier  and  more  productive. 

To  our  correspondents  and  others  who 
submit  articles  and  pictures  for  this 


TV  Award 


Maj  Edwin  F.  Pegelow  (right),  commanding  of- 
ficer of  the  Fort  Douglas,  Utah,  USARMS,  pre- 
sents an  Outstanding  Public  Service  Award  to 
Mr.  Duane  Hill,  program  director  of  Television 
Station  KUTV,  Salt  Lake  City,  Utah,  for  the  out- 
standing service  he  has  given  the  U.  S.  Army 
Recruiting  Service. 


publication,  our  closing  date  for  receipt 
of  material  for  the  issue  to  be  distributed 
at  the  end  of  the  month,  is  THE  FIFTH 
DAY  OF  THE  MONTH.  Our  closing  date 
for  receipt  of  material  is  now  firm  and 
we  are  unable  to  use  any  material  received 
after  that  date  unless  it  can  be  retained 
for  the  following  month’s  issue. 

New  Exhibit  Denotes 
Army  Concern  For 
Personnel  Safety 

A new  U.  S.  Army  exhibit,  informing 
Americans  that  their  sons  and  daughters, 
including  civilian  employees,  are  as  safe 
if  not  safer  in  the  Army  as  in  industry, 
will  be  available  to  recruiters  throughout 
the  country  for  the  1960  fair  season. 

The  Army  Safety  Program  exhibit  was 
premiered  at  the  Pentagon  in  Washington, 
D.  C.,  early  this  month  (April).  The  ex- 
hibit reveals  that,  despite  the  hazards 
normally  attributed  to  military  life  today, 
the  Army  has  a safety  record  exceeding 
that  of  civilian  industry.  Only  one  out  of 
every  55  soldiers  suffered  injuries  last 
year  compared  with  the  national  injury 
rate  of  one  out  of  every  14. 

To  combat  the  many  dangers  connected 
with  weapons — their  manufacture,  trans- 
portation, storage  and  use — the  Army  has 
developed  the  world’s  most  comprehensive 
safety  program.  Now  the  soldier  can  work 
with  missiles,  nuclear  material,  and  other 
components  of  the  modern  Army  arsenal 
with  comparative  safety. 

Even  in  training,  where  hazards  are  a 


Honorary  Recruiter 


Mrs.  Sue  Rhea,  Selective  Service  clerk  of  Local 
Board  94,  Morganfield,  Ky.,  accepts  a Certificate 
of  Appointment  as  Honorary  Recruiter  from  MSgt 
James  M.  Hopkins,  Army  recruiter  stationed  in 
Henderson,  Ky.  Mrs.  Rhea  was  awarded  this 
honor  for  her  outstanding  support  of  the  United 
States  Regular  Army  enlistment  program. 


part  of  the  realism  in  modern  combat  edu- 
cation, there  is  a safe  way  to  carry  out 
most  assignments,  whether  it  is  detecting 
mines,  wriggling  under  barbed  wire  on 
an  infiltration  course  or  jumping  from  a 
paratrooper-training  tower.  All  of  these 
are  explained  in  the  new  exhibit. 

Purpose  of  the  exhibit  is  three-fold:  (1) 
to  acquaint  the  public  with  the  key  ele- 
ments of  the  Army’s  accident  prevention 
program,  (2)  to  show  how  accident  pre- 
vention results  in  more  efficient  use  of 
resources,  and  (3)  to  demonstrate  how 
safety  steps  up  combat  effectiveness. 

The  theme  of  the  exhibit-  emphasizes 
how  the  Army  has  achieved  remarkable 
results  in  both  the  elimination  and  control 
of  losses  caused  by  mishaps.  Three  prin- 
cipal ideas  depicted  in  the  exhibit  are 
safety  in  training,  combat,  and  production. 
Included  are  a rear-screen  projection 
sound  motion  picture,  colorful  dioramas, 
large  photo  murals  and  backlighted  pan- 
els. 

The  new  exhibit  was  designed  and  pro- 
duced by  the  U.  S.  Army  Exhibit  Unit  as 
a joint  endeavor  of  the  Chief  of  Informa- 
tion and  the  Deputy  Chief  of  Staff  for 
Personnel.  It  will  be  available  to  recruiters 
following  showings  at  several  national 
safety  conferences  throughout  the  country. 
Indoor  display  space  is  mandatory.  The 
exhibit  covers  an  area  24  feet  wide,  32 
feet  long,  and  8 feet  high,  and  requires 
110  volts  AC  at  30  amperes. 

When  presented  to  a safety-minded  pub- 
lic, the  Army’s  new  Safety  Program  ex- 
hibit is  sure  to  create  a favorable  local 
impression  for  both  the  Army  in  general 
and  the  recruiter  in  particular  wherever 
it  is  displayed. 
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Airborne  Volunteers 
Keymen  in  Defense 


Much  has  been  said  about  Airborne 
units,  their  history  in  battle,  where  they 
have  been,  the  deeds  performed,  and  what 
they  will  do  in  the  future.  Now  let’s  look 
at  the  man  in  the  Airborne.  Who  is  he? 
Where  does  he  come  from?  Is  he  really  a 
superman  ? 

Actually  he  is  the  boy  next  door,  the 
freckle-faced  kid  who  delivered  news- 
papers to  your  house  when  he  was  a little 
fella,  who  realized  he  had  a military  obliga- 
tion to  his  country  when  he  became  18 
years  of  age. 

To  begin  with,  an  Airborne  volunteer 
must  possess  mature  judgment,  have  emo- 
tional stability  and  be  self-disciplined.  The 
Airborne  volunteer  must  meet  the  require- 
ments of  AR  611-7  and  be  in  the  best 
physical  condition  (an  A profile  with 
picket  fence  111111  is  mandatory). 

Being  Airborne-qualified  opens  the  door 
to  the  most  advanced  training  the  Army 
has  to  offer,  and  adventure  is  everywhere. 
Special  Forces  and  Ranger  training  require 
an  applicant  to  he  “Airborne-qualified,” 
to  say  nothing  of  the  opportunity  to  join 
a “Sky  Diving  Club.” 

Let’s  take  a look  at  PFC  Victor  (Vic) 
Hanson,  now  RA  29242298.  This  young 
American  soldier,  born  in  Alaska,  is  of 
Swedish-Eskimo  extraction  and  first  came 
into  contact  with  Airborne  when  a unit  of 


the  famed  82d  Airborne  Division  was  in 
Alaska  for  “Operation  Caribou  Creek.” 

Highly  enthusiastic  after  seeing  the 
,503rd  Battle  Group  men  parachute  into 
Alaska  (Operation  Caribou  Creek),  Vic 
made  it  a point  to  be  at  the  service  club 
and  talk  to  these  troopers. 

Convinced  that  he  wanted  to  join  Air- 
borne, he  set  out  to  talk  to  his  family  and 
get  their  official  approval.  A reservist  at 
this  time,  Vic  got  his  reserve  unit  com- 
mander to  also  talk  to  his  family,  and  soon 
with  their  blessing  he  was  RA  all  the  way. 

Arriving  at  Fort  Ord,  California,  for 
Basic  Infantry  Training,  Vic  and  his  bud- 
dies set  out  to  find  the  Airborne  Selection 
Team  from  Fort  Bragg,  North  Carolina. 
This  selection  team  assured  Vic  he  could 
volunteer  for  the  Airborne  and  that  he 
would  be  contacted  in  a few  days.  Satis- 
fied, our  young  hopeful  returned  to  his 
unit. 

A week  later  Hanson  and  his  new-found 
friends  were  given  an  Airborne  orientation 
by  the  Airborne  team.  Eager  to  get  started, 
he  signed  the  “Volunteer  Statement”  for 
Airborne.  The  next  day  he  was  given  the 
PT  test  and  passed  it. 

Now  he  had  to  take  a new  physical 
(Abn.  type)  — (A  Profile — 111111). 

A call  from  the  medics  the  next  day  and 
Vic  knew  for  sure  he  was  “in.”  He  had 


met  the  requirements  of  AR  611-7;  there 
was  nothing  left  to  do  but  report  to  the 
NCOIC  of  the  Airborne  recruiting  team 
and  sign  the  “Reaffirm  Statement.”  That 
was  what  he  thought. 

The  best  of  plans,  even  in  the  Army, 
sometimes  go  amiss,  as  RA  Hanson  soon 
learned.  After  completing  Basic  at  Port 
Ord  he  was  to  go  to  Port  Jackson,  South 
Carolina,  to  take  Advanced  Infantry  Train- 
ing. “You  mean  I’m  not  going  to  Fort 
Bragg  to  Jump  School?”  Hanson  asked 
Sergeant  Majeras.  Majeras  explained  to 
Hanson  the  reason  for  this  additional  train- 
ing before  going  to  Jump  School.  “When 
you  report  to  the  82d  Airborne  you  will  be 
assigned  to  your  permanent  unit.  Alter  a 
few  days  in  the  replacement  company  you 
will  he  given  a job  on  the  team.  When  you 
complete  parachute  school  you’re  ready  to 
take  your  place  on  this  team  with  a mini- 
mum of  delay,  and  you  will  already  have 
made  friends  in  the  new  duty  assignment. 
You  will  he  home.” 

From  Fort  Jackson  to  Fort  Bragg  is  a 
short  bus  ride  as  many  an  Airborne  trooper 
at  Fort  Bragg  will  tell  you. 

Bag  and  baggage  in  hand,  the  Airborne 
volunteers  are  unloaded  at  the  82d  Air- 
borne Division  Replacement  Company 
where  they  are  met  by  the  first  sergeant 
who  gives  them  a brief  run-down  on  what 
is  required  as  far  as  uniform  regulations, 
passes,  haircuts,  and  what  their  duties  will 
be  for  the  next  four  days. 

Starting  the  first  week  of  Airborne 
School,  Vic  couldn’t  make  up  his  mind. 
Were  they  really  trying  to  build  up  his 
muscles  and  body  or  were  they  trying  to 
make  a physical  wreck  of  him?  From 


“UP — UP — Once  more — UP.” 


“THAT'S  NOT  THE  WAY  to  loncJ.  . . . Won't  you  legs  ever  learn?" 
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PRACTICE,  PRACTICE  and  more  practice. 


ROLL  OVER — “It's  easy,"  the  Sergeant  said. 


early  morning  to  lunch  time  and  back 
again,  it  was:  “Double-time,  harch,  push- 
ups, squat-jumps,  sit-ups.  Airborne,  Air- 
borne, Airborne,  Airborne,  double-time, 
harch.  Give  me  five,  hey  Jocko,  give  me  10. 
Keep  your  head  and  eyes  up  Leg.” 

To  everyone’s  surprise  the  first  week  was 
soon  over.  “The  class  was  smaller  than  it 
was  when  we  began,”  Vic  wrote  to  his 
mother,  “and  it  will  get  smaller  still.” 
And  he  was  right;  the  next  day  started 
“Tower  Training,”  just  a taste.  “Ground 
Training”  (2d  week)  really  separated  the 
men  from  the  boys. 

“This  is  the  34-foot  tower,”  an  instruc- 
tor was  saying  when  Vic  whispered  to  a 
friend.  “34-foot,  humph,  that  thing  looks 
like  a mile  high  to  me.  He  needs  glasses.” 
“Okay  727,  you  and  your  loud-mouth 


friend  drop  down  and  give  me  ten  apiece,” 
the  sergeant  said  in  a very  gentle  voice. 

“Stand  in  the  door,  bend  your  knees, 
left  foot,  left  foot  in  the  door,  pull  your 
head  up,  sound  off  loud  and  clear,  keep 
your  feet  together  when  you  exit  the  door, 
hands  on  the  reserve  . . . go  . . . Number 
779  report  back  up  here,  that  was  sloppy.” 

And  back  you  go  to  climb  those  golden 
stairs  again. 

“Mock  door  training”  (another  phase) 
is  a snap,  but  the  wind  machine  is  a 
different  story.  All  you  do  is  roll  over, 
pull  the  risers  to  you,  recover,  run  around 
the  chute  and  collapse  it  . . . that’s  all  . . . 
that’s  all,  alright. 

You  are  dragged  and  redragged,  covered 
and  recovered.  You  get  more  of  Fort  Bragg 
in  you  than  on  you,  and  it  ends  with  the 


sergeant  saying,  “See  I told  you  it  was 
easy.” 

Third  week  or  Phase  III  of  Airborne 
training  is  affectionately  referred  to  as 
“SUSPENDED  AGONY!”  It  seems  as 
though  you  are  constantly  suspended  in 
one  position  or  another  in  a parachute 
harness.  Someone  once  said  the  sergeants 
just  sat  around  in  their  off-duty  time  and 
devised  new  methods  of  torture. 

Suspended  in  the  harness  as  dead  weight 
about  15  feet  off  the  ground,  you  practice 
various  maneuvers  or  manipulate  the  para- 
chute risers  as  you  would  while  descending 
in  a parachute  jump.  One  such  operation 
calls  for  the  handlers  to  drop  you  (they 
release  the  rope  that  holds  you  up).  This 

( Continued  on  page  14) 


"THAT  WAS  SLOPPY.  . . come  back  an<d  do  it  again." 


YOU  LOOK  UP  and  the  plane's  tail  is  already  past  you. 
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gives  you  the  proper  landing  attitude, 
and  not  only  shakes  you  up,  hut  wakes  you 
up,  but  good.  You  soon  realize  that  this 
is  for  real.  Actually,  you  will  find  this 
is  real  and  you  will  be  glad  to  repeat  the 
performance. 

The  friendly  voice  of  the  Bear  (captain 
in  charge)  may  jar  you  back  to  reality  if 
you  are  dreaming.  “Swing  Landing  Train- 
ing at  1300,  fall-in  for  a short  run.”  You 
are  now  getting  in  good  shape. 

Word  leaks  out,  “AIRCRAFT  AVAIL- 
ABLE 0530  In  The  Morning.”  The  day  had 
arrived.  “Tm  ready,”  Vic  told  himself. 
“One  jump  Tuesday,  two  jumps  Wednes- 
day and  the  4th  and  5th  qualifying  jumps 
on  Thursday.” 

That  night  everyone  joked  about  to- 
morrow and  laughed  and  sang  the  Air- 
borne song,  “There  was  blood  upon  the 
risers,  blood  upon  his  boots  . . . the  medics 
screamed  with  glee.”  Vic  rolled  and  tossed 
most  of  the  night  and  was  glad  when  the 
CQ  came  and  woke  him.  “HIT  IT!  Let’s 
go  Airborne.”  Everyone  dressed  quickly, 
picked  at  their  breakfast.  Excitement  ran 
high  for  this  was  the  day  everyone  was 
waiting  for. 

An  overcast  hung  over  the  Marshalling 
Area  (assembly  place  for  jumpers  to  draw 
parachutes).  It  was  cold  that  morning; 
everything  was  ghost-like.  “Would  they 
jump?”  The  overcast  lifted  as  though 
someone  had  raised  a curtain.  Not  a 
hundred  feet  from  where  the  group  was 
standing  there  loomed  up  six  of  the  biggest 
monsters  they  had  ever  seen.  This  was  the 
closest  they  had  ever  been  to  a C-119 


SUSPENDED  AGONY  is  part  of  Phase  III. 


(Elying  Box  Car).  Some  were  to  jump 
from  these  aircraft,  others  in  the  class 
were  to  jump  from  the  new  C-130. 

The  crew  chiefs  came  out  of  the  mist 
and  boarded  tbe  planes  as  if  they  had 
been  swallowed.  The  Thunder  Birds  came 
to  life,  spitting  flames  from  one  motor, 
then  another;  belching  smoke,  they  back- 
fired, spit  more  flames. 

The  group  marched  by  the  trucks  and 
each  man  drew  a parachute  (T-10)  and 
reserve,  a kit  bag,  and  then  shifted  to 
the  left  side  of  the  runway  and  began 
to  get  ready.  This  was  the  first  time  they 
had  not  double-timed  from  one  place  to 
another  in  ages. 

“You  will  fly  north  to  south.  You  are 
jumping  on  Sicily  DZ.  Remember,  check 
static  lines.”  Next  came  the  rigger  check. 
These  people  checked  the  equipment  like 
a mother  hen  does  her  brood.  The  instruc- 
tors from  the  Jump  School  were  all  over, 
giving  words  of  encouragement.  “Let’s 
go,”  Sergeant  Gibson  said  and  the  group 
filed  into  the  aircraft.  Just  as  they  did  at 
school,  it  was  so  routine. 

After  a short  but  thorough  “safety  talk” 
by  the  pilot,  the  plane  moved  to  the  “Run 
Up”  area,  shaking  like  a kite  on  a gusty 
day.  Faster  and  faster  the  motors  turned 
over.  It  was  moving,  slowly  at  first,  then 
like  a rocket,  it  passed  the  other  planes. 
Vic  looked  out  the  door  and  saw  the  others 
coming  in  to  draw  their  equipment  as  he 
had  done.  The  tail  dropped  and  with  a 
roar  of  the  motors,  it  was  off  the  ground. 
“Airborne,”  someone  yelled  above  the 
roar  of  the  motors.  Everyone  smiled  and 
all  yelled,  “Airborne.” 

As  the  plane  leveled  off,  Vic  looked 
at  his  buddies  with  a sheepish  grin.  They 
smiled  back  and  he  knew  there  was  no 
turning  back  now.  For  the  first  time  in 
Vic’s  life,  everything  had  equal  values, 
but  he  was  glad  he  was  there. 

“Manchester  Road,”  the  Jumpmaster 
yelled.  Vic  couldn’t  hear  the  rest,  but 
watching  the  Jumpmaster’s  hand  signals, 
he  automatically  went  through  the  move- 
ments as  he  had  been  taught  in  Jump 
School.  “Stand  up  . . . hook  up  . . . check 
your  equipment.”  Everything  was  racing 
through  Vic’s  brain  like  an  old  flicker 
movie.  “Sound  off  for  equipment  check.” 
Buckie,  Vic’s  buddie  who  was  jumping  be- 
hind him,  tapped  him  on  the  back.  “Oh — 
kay,”  Vic  said,  with  all  the  confidence  in 
the  world.  “Stand  in  the  door,”  came  the 
last  command.  As  Vic  shuffled  to  the  door 
he  looked  back  over  his  shoulder  at  Buckie. 


There  was  a twinkle  in  his  eye  and  he 
saw  him  make  the  Sign  of  The  Cross. 
“Green  light  . . . green  light.”  Pushing  it 
forward,  Vic  dropped  his  static  line  and 
stepped  into  the  door. 

He  could  hear  the  men  behind  him 
shuffling  forward.  “Left  foot  in  the  door. 
Head  up,  knees  bent.”  As  if  by  magic 
the  man  in  front  of  him  was  gone. 

“Now,  now.”  It  was  as  if  he  were  trying 
to  catch  a later  train.  He  had  to  get  out 
of  that  door.  As  the  wind  whipped  around 
him  he  turned  to  the  left  just  a fraction 
and  saw  the  tail  go  by.  Vic  began  to 
count,  “1,000  - 2,000,  threeee.”  A slight 
tug  on  his  shoulder  . . . bloop.  His  chute 
was  open.  “Check  your  canopy,”  a small 
voice  inside  of  him  said  and  he  did.  “Slip 
to  your  right,”  someone  seemed  to  say  and 
he  pulled  on  his  risers  to  maneuver  out  of 
the  way.  Vic  was  floating  on  air  and  he 
began  to  hum,  “Sailing,  sailing  over  the 
bounding  main.” 

Swaying  gently  left  and  right,  Vic 
floated  toward  the  ground.  Suddenly  it 
seemed  he  was  moving  faster  and  faster. 
The  ground  was  getting  closer  . . . closer. 
Looking  straight  ahead,  everything  was 
life-size  again.  “This  is  it,”  Vic  thought, 
but  nothing  happened.  Once  again  he 
checked  his  feet.  Suddenly  he  “hit,”  then 
tumbled,  got  to  his  feet  and  started  to 
run  around  his  chute.  As  gently  as  it  had 
opened,  it  collapsed  in  a graceful  coup  de 
grace. 

Rolling  up  his  chute,  he  looked  to  the 
sky  and  saw  the  others  leaving  the  planes. 
First  like  tiny  specks,  then  like  flowers 
the  chutes  opened.  Vic  wanted  to  jump 
again — now — this  minute. 

Vic  had  found  his  place — “THE  AIR- 
BORNE.” 


' -« 


CHUTES  WERE  COLLAPSING  all  around  Vic. 
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USARADCOAA  Has  RECAP  Vacancies 


When  a soldier  reaches  his  reenlistinent 
date  and  prefers  a new  assignment,  his 
thoughts  normally  turn  to  the  major  posts 
and  stations  in  the  United  States.  He  may 
be  overlooking  a good  bet,  however,  if  he 
fails  to  consider  the  many  installations  of 
the  United  States  Army  Air  Defense  Com- 
mand (USARADCOM) . Reenlistment  for 
these  units  can  be  accomplished  under  the 
provisions  of  AR  601-225,  Reenlistment 
Central  Assignment  Plan  (RECAP). 

Not  all  USARADCOM  soldiers  are 
missilemen.  There  are  requirements  for 
support-type  personnel  in  units  located 
in  metropolitan  and  strategic  defense  areas 
from  coast  to  coast.  Armed  with  Nike- 
Ajax  and  Nike-Hercules  missiles,  these 
units  form  the  Army’s  contribution  to  the 
North  American  Air  Defense  Command 
(NORAD).  They  provide  an  opportunity 
for  assignment  to  locations  not  otherwise 
available  to  Army  men.  Personnel  serv- 
ices, such  as  post  exchange  and  medical 
facilities,  are  available,  however,  often 
through  Air  Force  or  Navy  installations. 
The  housing  problem  which  originally 
created  difficulties  for  USARADCOM  per- 
sonnel has  been  resolved,  and  leased  hous- 
ing is  available  in  most  cases. 

While  vacancies  in  all  MOS  do  not  nec- 
essarily exist  in  each  location  every  month, 
the  following  MOS  are  authorized  in  each 
area : 

Oil  Civil  Engineering  Assistant 

013  Mathematics-Statistics  Assistant 


073  Recreation  Specialist 
075  Recruiting  Specialist 
151  Artillery  and  Operations  Assistant 
153  Artillery  Surveyor 
181  Defense  Acciuisition  Radar  Crewman 
186  Air  Defense  Fire  Direction  Systems 
Crewman 

191  Air  Defense  Artillery  Gun  Crewman 
282  Radar  Repairman 
310  Field  Communications  Crewman 
313  Artillery  Communications  Specialist 

341  Teletypewriter  Repairman 

342  Cryptographic  Equipment  Repairman 
357  Guided  Missile  Installation  Electrician 
414  Guided  Missile  Propellant-Explosive 

Specialist 

550  Supply  Handler 

553  Subsistence  Storage  Specialist 

611  Crane  Shovel  Operator 

612  Construction  Machine  Operator 
621  Engineer  Equipment  Mechanic 
624  Powerman 

630  Automotive  Maintenance  Helper 

631  Wheel  Vehicle  Mechanic 

632  Track  Vehicle  Mechanic 

633  Recovery  Specialist 
640  Light  Vehicle  Driver 

642  Heavy  Vehicle  Driver 

643  Truckmaster 

670  Aircraft  Maintenance  Crewman 

711  Clerk-Typist 

712  Stenographer 

713  Legal  Clerk 

716  Personnel  Specialist 

717  Administrative  Specialist 

721  Communications  Center  Specialist 

722  Cryptographer 

723  Teletype  Operator 

724  Switchboard  Operator 

727  Area  Communications  Chief 
733  Accounting  Specialist 
760  Supply  Clerk 
763  Ordnance  Supply  Specialist 

765  Signal  Supply  Specialist 

766  Transportation  Supply  Specialist 
768  General  Supply  Specialist 

811  Construction  Draftsman 
841  Photographer 


911  Medical  Specialist 

940  Food  Service  Helper 

941  Cook 

950  Security  Guard 

951  Military  Policeman 
962  Intelligence  Analyst 

USARADCOM  units  are  located  at  or 
near  the  following  cities.  Some  units  are  in 
the  metropolitan  areas  while  others  are 
outlying. 

Abilene,  Tex. 

Albany,  Ga. 

Austin,  Tex. 

Baltimore,  Md. 

Boston,  Mass. 

Buffalo,  N.  Y. 

Caribou,  Maine 
Chicago,  111. 

Cincinnati,  Ohio 
Cleveland,  Ohio 
Dallas-Fort  Worth,  Tex. 

Detroit,  Mich. 

Gary,  Ind. 

Kansas  City,  Mo. 

Los  Angeles,  Calif. 

Macon,  Ga. 

Manchester,  Conn. 

Milwaukee,  Wis. 

Minneapolis-St.  Paul,  Minn. 

New  Haven,  Conn. 

New  York,  N.  Y. 

Norfolk,  Va. 

Philadelphia,  Pa. 

Pittsburgh,  Pa. 

Providence,  R.  I. 

Rapid  City,  S.  Dak. 

Richland,  Wash. 

Roswell,  N.  Mex. 

Salina,  Kans. 

San  Francisco,  Calif. 

Seattle,  Wash. 

Shreveport,  La. 

Spokane,  Wash. 

St.  Louis,  Mo. 

Washington,  D.  C. 


Two  State  Flags  Added  to  WAC  Center  Collection 


Alaska  sends  a new  state  flag  to  the  WAC  Center  Museum.  In  a presenta- 
tion ceremony  at  Fort  Richardson,  Alaska,  Mr.  Larry  Landry  (right).  Gov- 
ernor William  Egan's  military  representative  of  Northwest  Alaska,  presents 
a letter  to  accompany  the  flag  which  was  donated  by  the  NCO  Wives' 
Club  at  Fort  Richardson.  Accepting  the  flag  are  Capt  Harry  J.  Kaelin,  Jr. 
(center),  recruiting  officer,  and  MSgt  Delores  Rock  (second  from  left), 
WAC  Reserve.  Also  present  are  Mrs.  R.  L.  Snyder  (left)  and  Mrs.  E.  V. 

Stone  (second  from  right),  president  of  the  NCO  Wives'  Club. 


South  Carolina  Governor  Ernest  F.  Hollings  presents  the  Palmetto  State 
Flag  to  WAC  enlistee,  Vanda  C.  Outlaw  of  Greenville,  S.  C.,  who  carried 
the  flag  to  the  WAC  Center  Historical  Museum  at  Fort  McClellan,  Ala., 
when  she  reported  for  basic  training.  Looking  on  is  1st  Lt  Ruth  Albright, 
WAC  recruiting  officer  for  South  Carolina. 
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Army  Recruiters  Help  With 
Brownsville  Boy's  Club  Program 


When  Open  House  was  held  at  the  Brownsville  Boy’s  Club 
at  1555  Linden  Boulevard,  Brooklyn,  New  York,  the  public  had 
an  opportunity  to  view  the  many  facilities — gymnasium,  swim- 
ming i)ool.  photographic  laboratory,  arts  and  crafts  room — which 
are  available  to  the  more  than  10.000  Brooklyn  youngsters  who 
are  members.  An  estimated  15,000  persons  visited  the  Boy’s 
Club.  On  hand  were  MSgt  Walter  J.  Sullivan.  MSgt  Leroy  L. 
Long,  and  MSgt  James  J.  Curley  of  the  U.  S.  Army  Recruiting 
Station,  East  New  York  and  Pitkin  Avenue,  to  view  the  facilities 


PLANNING  FOR  THE  FUTURE — Left  to  right  are  MSgt  James  J.  Curley,  MSgt 
Walter  J.  Sullivan  and  MSgt  Leroy  L.  Long  of  the  Brownsville  U.  S.  Army 
Recruiting  Station,  East  N.  Y.  and  Pitkin  Ave.,  discussing  plans  for  sum- 
mer activities  with  Mr.  Thomas  J.  Moore  (behind  desk),  director  of  the 
Brownsville  Boy’s  Club. 


and  discuss  plans  with  Mr.  Thomas  J.  Moore,  director  of  the 
club,  for  summer  activities  for  the  10,000  members. 

The  U.  S.  Army  is  interested  in  community  relations  in  this 
area  and  tries  to  help  in  combating  juvenile  delinquency,  which 
seems  to  be  prevalent  in  the  summer  months.  This  help  is  offered 
through  guided  tours  of  Army  installations  and  presentations  of 
films  and  lectures  which  try  to  impress  the  youngsters  with  the 
opportunities  offered  by  the  U.  S.  Army  today. 

Mr.  Ahe  Stark  is  president  of  the  Board  of  Directors  of  the 
Brownsville  Boy’s  Club. 


INDIAN  UPRISING  IN  BROWNSVILLE? — No,  the  occasion  is  Open  House 
at  the  Brownsville  Boy's  Club.  MSgt  Leroy  L.  Long  (left)  and  MSgt  James 
J.  Curley  of  the  Brownsville  U.  S.  Army  RS,  admire  the  costumes  and  equip- 
ment worn  by  Sheldon  Hillman  and  Allan  Posner  of  Explorer  Post  ^448, 
Sunrise  District,  Brownsville,  N.  Y. 


Double  Attraction 


A Women's  Army  Corps  display  created  by  the  New  York  City  USARMS 
Publicity  Office  with  the  cooperation  of  Air  France,  was  put  on  display  at 
the  Northside  Savings  Bank  in  the  Bronx,  N.  Y.,  for  a full  month.  Present 
at  the  exhibit’s  inauguration  are  (left  to  right)  Mr.  C.  William  Borchers, 
president  of  Northside  Savings  Bank;  Sgt  Beverly  Linton,  WAC  field  rep- 
resentative for  the  Bronx-Westchester  area;  and  SFC  Ivan  Drummond, 
Army  recruiter  at  the  Fordham  Recruiting  Station  in  the  Bronx.  The  dis- 
play was  created  by  Capt  Norman  W.  Merrill,  recruiting  publicity  officer. 
New  York  USARMS. 


A replica  of  o 100-man  Nike  missile  site  is  the  nucleus  of  this  attractive 
window  display  installed  by  MSgt  Ernest  Plymel,  Miami  recruiter,  in  the 
North  Miami  High  School,  one  of  the  largest  high  schools  in  Dade  County, 
Fla.  Through  the  cooperation  of  Mr.  Howard  Lipscomb,  director  of  student 
activities,  this  point  of  sale  advertising  acted  as  an  effective  sales  tool  for 
Sergeant  Plymel's  high  school  counseling  effort.  The  display  window  is 
situated  between  the  sports  field  and  the  classrooms  where  it  receives 
maximum  viewing  by  students  and  also  by  adults  attending  evening  classes. 
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DACOWITS— Membership  Roster 


Nineteen  new  members  have  recently 
been  appointed  to  fill  vacancies  of  The 
Defense  Advisory  Committee  on  Women  in 
the  Services  (better  known  by  its  short 
title— DACOWITS). 

The  purposes  of  this  civilian  committee 
are;  (1)  to  advise  the  Department  of 
Defense  on  policies  relating  to  Women 
in  the  Services,  (2)  to  recommend  meas- 
ures to  bring  about  a more  effective  uti- 
lization of  the  capabilities  of  the  Women 
in  the  Services,  and  (3)  to  recommend 
standards  for  the  training,  housing,  health, 
recreation  and  general  welfare  of  Women 
in  the  Services. 

Each  DACOWITS  member  in  her  par- 
ticular field  of  interest  and  geographical 
area  endeavors  to  increase  public  accept- 
ance of  the  concept  of  military  service  for 
women  as  a facet  of  good  citizenship. 
To  this  end,  the  committee  develops  and 
carries  out  a continuing  and  unified  edu- 
cation program  on  behalf  of  all  nine 
components  of  Women  in  the  Services — 
Army  WAC,  Navy  WAVES,  Air  Force 
WAF,  Women  Marines,  Army  Nurses 
ANC,  Navy  Nurses  NNC,  Air  Force  Nurses 
AFNC,  Army  Medical  Specialists  AMSC, 
and  Air  Force  Medical  Specialists 
AFMSpC. 

Recruiters,  male  and  female,  PIO’s  and 
military  personnel  in  general  are  en- 
couraged to  approach  the  DACOWITS 
members  in  their  areas  whenever  possible 
to  introduce  themselves  and  discuss  local 
interests  and  problems. 


Mrs.  Anthony  J.  Drexel  Biddle,  Chairman 

Mrs.  Mortimer  Fleishhacker,  Jr., 
Vice  Chairman 

Mrs.  Floyd  A.  Abbott 
Civic  Leader 
4775  Bon  Air  Street 
Salt  Lake  City  17,  Utah 

Mrs.  Glenn  Balch 
Civic  Leader 
1114  Houston  Road 
Boise,  Idaho 

Mrs.  A.  J.  Drexel  Biddle 
Civic  Leader 
Quarters  1 

Indiantown  Gap  Military  Reservation 
Annville,  Pennsylvania 

Mrs.  Howard  W.  Brimmer 
Civic  Leader 
401  West  Fourth  Avenue 
Cheyenne,  Wyoming 

Miss  Helen  L.  Bunge 
Associate  Dean  & Director 
University  of  Wisconsin 
424  N.  Randall  Avenue 
Madison  6,  Wisconsin 


Miss  Ann  Conley 
.Memher  Board  of  Directors 
National  League  for  Nursing 
30  Eden  .Avenue 
West  Newton,  Massachusetts 

Mrs.  William  H.  Corwith 
Supervisor,  Public  Affairs  Program 
National  Broadcasting  Company 
323  Cedar  Street 
.South  Hempstead 
Long  Island,  New  York 

Mrs.  William  J.  Danforth 
Civic  Leader 
5544  Jewell  Avenue 
Fort  Worth,  Texas 

Mrs.  William  C.  Duffy 
Civic  Leader 
1017  Lincoln  Road 
Sioux  Falls,  South  Dakota 

Mrs.  Richard  Elmen 
Women’s  Director,  Radio-TV 
309  West  I Street 
North  Little  Rock,  Arkansas 

Mrs.  Mortimer  Fleishhacker,  Jr. 

Civic  Leader 

2600  Pacific  Avenue 

San  Francisco,  California 

Mrs.  Rush  D.  Holt 

Asst.  Commissioner  Public  Institutions 
State  of  West  Virginia 
1560  Virginia  Street,  East 
Charleston,  West  Virginia 

Mrs.  Feme  W.  Horne 
Director  of  Guidance 
Mt.  Lebanon  High  School 
Cochran  Road 

Pittsburgh  28,  Pennsylvania 

Miss  Ebba  Janson 
City  Editor 

Laconia  Evening  Citizen 
8 Pitman  Court 
Laconia,  New  Hampshire 

Mrs.  W.  Maxey  Jarman 
Civic  Leader 
Woodlawn  Drive 
Nashville,  Tennessee 

Mrs.  R.  Dean  Johnson 
Women’s  Activities  Director,  TV 
2004  West  97th  Street 
Kansas  City  15,  Missouri 

Mrs.  Alvin  Kirmse 
High  School  Teacher 
1301  N.  Forgeus  Avenue 
Tucson,  Arizona 

Dr.  Eleanor  C.  Lambertsen 
Consultant  on  Professional  Practice 
American  Hospital  Association 
840  N.  Lake  Shore  Drive 
Chicago  11,  Illinois 

Mrs.  Fredric  Lattner 
Civic  Leader 
3401  John  Lynde  Road 
Des  Moines  12,  Iowa 

Mrs.  Katie  Louchheim 

Vice-Chairman  Democratic  National  Committee 
1001  Connecticut  Avenue,  N.  W. 

Washington  6,  D.  C. 

Mrs.  Russell  T.  Lund 
Civic  Leader 

4814  South  Lakeview  Drive 
Minneapolis,  Minnesota 

Mrs.  Charles  W.  Mayo 
Civic  Leader 
Mayowood 

Rochester,  Minnesota 


Miss  Elaine  Mobley 
Dean  of  Women 
LIniversity  of  Nevada 
1725  Wesley  Drive 
Reno,  Nevada 

Mrs.  George  A.  Moore 
Civic  Leader 
1807  S.  W.  Vista  Avenue 
Portland  1,  Oregon 

Mrs.  William  S.  Morgan 
Traffic  Manager  Radio  Station  KNOR 
1012  Elmwood  Drive 
Norman,  Oklahoma 

-Mrs.  John  Wescott  Myers 
Civic  Leader 
718  North  Rodeo  Drive 
Beverly  Hills,  California 

Mrs.  Ruth  Cowan  Nash 

Asst,  to  Under  Secretary  of  Health,  Education 
and  Welfare 
HEW  Building 
Washington  25,  D.  C. 

Miss  Mildred  E.  Newton 
Director,  School  of  Nursing 
Ohio  State  LIniversity 
140  E.  Jeffrey  Place 
Columbus,  Ohio 

Dr.  Jeanne  L.  Noble 
Asst.  Professor  of  Education 
New  York  University 
106  Morningside  Drive 
New  York  City,  New  York 

Mrs.  Donald  A.  Quarles 
Civic  Leader 

2800  Woodley  Road,  N.  W. 

Washington  8,  D.  C. 

Mrs.  James  C.  Ray 
Superintendent 
Shelbyville  Public  Schools 
Shelbyville,  Kentucky 

Mrs.  I.  William  Ricciuti 
Counselor  to  Women 
Newcomb  College 
300  Fairway  Drive 
New  Orleans,  Louisiana 

Mrs.  Glen  C.  Richards 
High  School  Teacher 
2460  Walnut  Lake  Road 
Birmingham,  Michigan 

Miss  Josephine  B.  Ripley 
Reporter 

The  Christian  Science  Monitor 
J-1021  Arlington  Towers 
Arlington  9,  Virginia 

Mrs.  Frederick  Sanborn 
Civic  Leader 
2716  First  Avenue  North 
Great  Falls,  Montana 

Miss  Celestine  Sibley 
Reporter-Columnist 
The  Atlanta  Constitution 
Box  4689 

Atlanta  2,  Georgia 

Mrs.  William  F.  Schnitzler 
Civic  Leader 
6806  Bradley  Boulevard 
Bethesda,  Maryland 

Mrs.  Cloud  Smith 
Educator,  Lincoln  Public  Schools 
2202  Washington 
Lincoln,  Nebraska 

Mrs.  Robert  L.  Stearns 
Civic  Leader 
918  Race  Street 
Denver,  Colorado 

( Continued  on  page  23 ) 
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Freedoms  Foundation  Award  For  BIG  PICTURE 


February  marked  the  third  straight  year 
in  a row  that  the  Army’s  weekly  television 
series,  THE  BIG  PICTURE,  won  an  award 
from  the  Freedoms  Foundation  at  Valley 
Forge.  On  George  Washington’s  Birthday 
at  Valley  Forge  Military  Academy,  Maj 
General  William  W.  Quinn,  Army’s  Chief 
of  Information,  accepted  the  George  Wash- 
ington Honor  Medal  for  three  outstanding 
episodes,  produced  during  1959,  and  deal- 
ing with  better  understanding  of  the  Amer- 
ican way  of  life. 

These  shows  were  “People  to  People,’’ 
a story  about  the  American  serviceman 
winning  friends  for  his  country  overseas; 
“A  Debt  is  Honored,”  on  the  meeting  be- 
tween Philadelphia’s  111th  Infantry  Regi- 
ment and  Britain’s  Black  Watch  Regi- 
ment; and  “The  Eisenhower  Story,” — from 
schoolboy  to  soldier  to  President. 

☆ ☆ ☆ ☆ ☆ 

Thrilled  by  the  announcement  of  the 
awards  on  the  22nd  of  February,  BIG 
PICTURE  representatives  attending  the 
premiere  showing  of  a new  episode,  “Op- 
eration Danville,”  at  the  Capital  Theatre 
in  Danville,  Virginia,  on  the  23rd,  said 
that  their  latest  production  may  take  simi- 
lar honors  for  1960. 

On  hand  to  help  premiere  the  showing 
of  “Operation  Danville”  were  The  Honor- 
able George  H.  Roderick,  Assistant  Secre- 
tary of  the  Army,  and  Mrs.  Roderick;  Brig 
General  Gines  Perez,  Assistant  Division 
Commander  of  the  82nd  Airborne  Division, 
and  Mrs.  Perez;  Lt  Col  Robert  Cranston, 
executive  producer  for  the  TV  series;  and 
MSgt  Stuart  Queen.  Helping  in  all  final 
arrangements  was  Danville’s  own  “Mister 
Army,”  MSgt  Ernest  Hawkins,  who  con- 


tributed much  time  and  guidance  to  the 
Signal  Corps  camera  team  during  the  ac- 
tual production  shooting. 

It  was  Danville’s  most  exciting  event 
in  many  years  and  for  a short  time  in  the 
Capital  Theatre  (where  the  standing-room- 
only  sign  was  posted)  a thousand  guests 
of  the  Municipal  government  relived  the 
events  of  last  November  when  the  city  was 
first  captured  and  then  liberated  by  forces 
of  the  Strategic  Army  Corps  (STRAC). 
Many  of  those  attending  the  world  pre- 
miere saw  themselves  on  the  “big  screen.” 
Among  the  most  pleased  were  representa- 
tives of  the  local  Chamber  of  Commerce, 
who  recognized  30  minutes  of  the  greatest 
publicity  the  city  could  get  throughout  the 
free  world. 

The  most  surprised  person  in  the  theatre 
was  Police  Chief  J.  C.  Garrett,  who  found 
himself  suddenly  promoted  from  Colonel 
to  Brigadier  General  of  the  local  depart- 
ment on  a temporary  basis  for  24  hours 
for  “refusing  to  cooperate  with  the  enemy 
as  a POW.” 

Pinning  on  Garrett’s  star  was  no  less 
than  the  Assistant  Secretary  of  the  Army, 
assisted  by  Mayor  Julian  Stinson  of  Dan- 
ville. 

In  a short  speech  before  the  film  show- 
ing, Secretary  Roderick  said  the  citizens 
of  Danville  have  made  “a  major  contribu- 
tion to  the  security  of  this  nation  and  to 
the  security  of  the  free  peoples  of  the 
world.” 

“As  free  people,”  he  said  “you  were 
motivated  by  the  true  patriotism  and  the 
intelligent  conviction  that  the  personal 
sacrifices  which  you  render  are  in  the  best 
interest  of  the  nation.” 


Noting  such  individual  and  community 
demonstrations  “could  not  occur  behind 
the  Iron  Curtain,  the  Communist  leaders 
are  aware  of  Danville  . . . and  are  galled 
because  they  cannot  match  your  volun- 
teered cooperation.” 

In  closing,  the  Assistant  Secretary  of 
the  Army  dedicated  the  film  to  the  City 
of  Danville,  Virginia,  on  behalf  of  the 
Department  of  the  Army. 

Also  speaking  briefly  were  Colonel 
Cranston  and  General  Perez.  General 
Perez  noted,  “I  arrived  in  a sedan  today, 
which  was  much  easier  than  the  last  time 
. . . I came  by  parachute  that  time.” 

When  the  premiere  was  over,  the  record 
showed  more  than  three  and  a half  hours 
of  radio  and  television  coverage,  consider- 
able front-page  newspaper  space  devoted 
to  the  project,  and  many  friends  won  for 
the  Army.  Secretary  and  Mrs.  Roderick 
made  a particular  point  of  extending  their 
heartfelt  thanks  for  “a  job  well  done”  to 
Sergeant  Hawkins  and  his  wife,  Lois,  who 
accompanied  the  distinguished  party  of 
guests. 


RECRUITERS:  A recent  survey  made 
by  Second  U.  S.  Army  of  TV  stations 
either  programming  or  not  program- 
ming the  BIG  PICTURE  series  re- 
sulted in  a new  concept  of  and  sales 
approach  to  this  nine-year-old  program. 
No  longer  will  the  BIG  PICTURE  be 
called  a public  service  show.  Today  it 
will  be  referred  to  and  sold  as  an  im- 
portant and  authentic  documentary 
series  for  television.  It  meets  the  de- 
mands of  both  station  management  and 
viewing  public.  Hard  sell  is  the  key 
today  in  placement  of  the  BIG  PIC- 
TURE. 


SURPRISE  HIGHLIGHT  of  the  premiere  showing  of  “Operation  Danville"  at 
the  Capital  Theatre  in  Danville  was  the  promotion  of  Police  Chief  J.  C. 
Garrett  from  Colonel  to  Brigadier  General  for  “refusing  to  cooperate  with 
the  enemy  even  when  his  life  was  threatened."  Pinning  on  the  stars  are 
(left  to  right)  Mayor  Julian  Stinson  and  Assistant  Secretary  af  the  Army 
George  H.  Roderick. 


MAYOR  JULIAN  STINSON  (right)  of  Danville,  Va.,  presents  the  key  to 
the  city  to  Assistant  Secretary  of  the  Army  George  H.  Roderick  at  the 
Capital  Theatre  when  “Operation  Danville"  was  dedicated  to  the  city  on 
behalf  of  the  Army. 
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Point  of  View 

(Civilian  and  Army  Freedoms) 

By  SFC  Charles  J.  Sullivan 

In  my  previous  article  I countered  the 
younger  soldier’s  claim  that  one  advantage 
of  a civilian  is  to  be  able  to  tell  the  boss 
off  and  quit  his  job  when  he  pleases. 

A somewhat  related  contention,  which  I 
now  would  like  to  tackle,  is  that  “In  the 
Army  there  are  too  many  bosses  telling  me 
what  to  do.” 

To  be  sure,  many  of  us  may  have  felt 
this  way  at  one  time  or  another.  Yet,  from 
a reverse  point  of  view,  I can  see  more 
pro’s  than  con’s  in  having  many  bosses. 
For  one  thing,  I agree  wholeheartedly 
with  the  adage  that  “there  is  safety  in 
numbers.”  In  the  long  run,  having  many 
bosses  is  just  democratic  insurance  that  I 
will  be  given  a fair  shake. 

I can  see  comparatively  little  advan- 
tage in  having  one  civilian  boss  and  in 
knowing  that  if  I should  displease  him, 
accidentally  or  impulsively,  he  alone  has 
the  power  to  fire  me,  accidentally  or  im- 
pulsively. 

Considering  only  manufacturing  workers 
in  the  United  States,  statistics  show  that 
the  number  of  people  quitting  their  jobs 
has  averaged  nearly  a quarter  of  a million 
per  month  in  a single  year.  Although  it 
is  said  to  be  extremely  difficult  to  deter- 
mine accurately  all  of  the  reasons  for  this 
high  figure,  a large  percentage  is  attrib- 
uted to  boss-employee  disagreements. 

Another  claim  frequently  heard  regard- 
ing civilian  and  Army  freedom  is  that 
“the  average  civilian  has  more  personal 
time  and  is  generally  more  free  to  come 
and  go  as  he  pleases.”  Again,  I feel  that 
the  validity  of  the  argument  depends  on 
the  way  you  look  at  it.  Undoubtedly  the 
civilian  does  have  more  free  time  than 
the  soldier  serving  his  first  year  in  the 
Army,  since  initial  military  training  re- 
quirements are  quite  restrictive.  I believe, 
however,  that  this  negative  first  impression 
may  cause  many  of  us  to  underestimate 
the  value  of  the  compensating  advantages 
which  increase  rapidly  with  time  in  serv- 


Sullivan 


ice.  By  the  end  of  his  first  hitch,  the 
length  of  the  average  soldier’s  workday 
begins  to  compare  favorably  with  that  of 
the  civilian.  Of  course  a soldier  is  always 
on  24-hour  call  and  must  contend  with 
periodic  evening  duty.  Yet  when  totalling 
his  compensating  advantages,  I feel  that 
the  soldier  is  considerably  ahead.  Statis- 
tics show,  for  example,  that  the  rate  of 
the  average  soldier’s  promotions  far  ex- 
ceeds that  of  his  civilian  counterpart.  This 
increases  his  privileges  and  frees  his  lead- 
ership initiative.  Last  year  over  179,000 
enlisted  men  were  promoted  to  pay  grades 
E-4  or  higher.  In  the  past  this  annual 
figure  has  reached  close  to  250,000  or,  in 
other  words,  better  than  one-fourth  of  the 
entire  enlisted  complement  of  the  Army. 
What  civilian  concern  could  possibly  ap- 
proximate these  promotion  percentages? 

Other  kinds  of  soldier  freedom  advan- 
tages include  such  things  as  free  time  off 
the  job  to  visit  the  doctor,  dentist,  or  to 
attend  to  important  personal  business. 
Then  there  are  the  much-envied  30-day 


annual  paid  vacations  and  money-  and 
time-saving  delay  enroute  privileges,  plus 
generous  travel  time  from  one  duty  station 
to  another.  There  is  free  time  allowed  off 
the  job  to  participate  in  sports  or  to  at- 
tend service  schools  for  personal  improve- 
ment as  well  as  for  hospitalization  and 
convalescent  leaves.  Additionally,  there  is 
the  peacetime  soldier’s  unique  freedom 
from  the  constant  pressure  of  commercial 
competition  and  production  demands.  How 
many  more  can  you  think  of? 

The  average  civilian  may  be  more  free 
to  come  and  go  as  he  pleases  providing 
his  desires  do  not  exceed  the  limits  of 
time  and  distance  restrictions  of  his  fixed- 
locality  job.  How  far  can  one  go  during 
evenings,  weekends,  and  two-week  annual 
vacations  on  a usually  thin  wallet?  Having 
become  accustomed  to  world  travel  and 
the  other  freedoms  mentioned,  I,  per- 
sonally, do  not  feel  that  I can  afford  the 
luxury  of  this  average  civilian-type  free- 
dom until  I am  about  ready  for  thb  old 
rocking  chair. 


Qualify  For  Airborne? 

Hundreds  of  enlisted  men  in  grades  E-3 
through  E-7  qualified  in  one  of  more  than 
60  MOS  fields  have  an  opportunity  for 
airborne  assignment  with  its  extra  $55 
monthly  pay. 

Men  already  airborne-qualified  but  not 
now  on  jump  duty  who  are  in  the  requi- 
site grades  and  MOS  areas  may  apply  for 
airborne  assignment  under  provisions  of 
the  newly-published  DA  Circular  614-9. 
Those  in  proper  grade  and  MOS  areas  but 
not  qualified  as  parachutists  may  apply 
for  airborne  training  in  conformance  with 
AR  611-7. 

In  cases  where  individual  applicants 
have  had  one  or  more  permanent  changes 
of  station  during  the  current  fiscal  year, 
applications  will  be  processed  in  accord- 
ance with  paragraph  3c,  AR  614-240. 

A complete  list  of  MOS  specialties  in 
which  airborne  men  are  needed  is  pub- 
lished in  DA  Circular  614-9. 


New  Facts  on  Medicare 

An  Army  Pamphlet  (PAM  355-200-8) 
dated  Eebruary  1,  1960,  and  a DOD  Pact 
Sheet  (2-D)  January  4,  1960,  concern  all 
members  of  the  Armed  Eorces  and  their 
dependents.  The  Army  Pamphlet  and  Pact 
Sheet  outline  changes  in  the  Medicare  Pro- 
gram which  became  effective  on  January 
1,  1960.  They  also  review  the  Program  as 
a whole,  reflecting  other  changes  made 
since  its  inception  on  December  7,  1956, 
as  a supplement  to  the  uniformed  serv- 
ices medical  facilities. 

A copy  of  the  Army  Pamphlet  should  be 
in  the  possession  of  every  member  of  the 
Army.  It  should  be  studied  carefully,  and 
then  passed  on  to  dependents  and  retained 
by  them. 

The  Pamphlet  and  Pact  Sheet  present 
the  basic  facts  of  the  Medicare  Program, 
but  they  are  not  to  be  cited  as  authori- 
tative regulations.  Consult  Army  Regu- 
lations 40-121  and  40-122. 
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U.  S.  ARMY  RECRUITING 

PUBLICITY  'PROPS' 


ATTENTION:  Recruiters  and  reenlistment  personnel  are  asked 
NOT  to  write  to  The  Recruiting  Publicity  Center,  New  York, 
for  any  sales  aids,  radio  or  television  materials,  or  any  other 
media  emanating  from  MPPD-TAGO,  but  to  make  all  re- 
quests through  channels  to  The  Adjutant  General,  Depart- 
ment of  the  Army,  Washington  25,  D.  C.;  Attn:  AGSN,  in 
letter  form.  MPPO’s  and  RMS  commanders  should  screen 
these  requests  for  unusual  amounts  and  requests  should  be 
consolidated  as  far  as  possible.  MPPD-TAGO  has  been  re- 
ceiving individual  requests  from  the  field  for  advertising 
media  far  in  excess  of  requirements. 

U.  S.  Army  Ads  — April  1960 

Army  Enlistments 

Make  Your  Diploma  Pay  Off  As  A Graduate  Specialist 
(Full  Page — Duotone) 

Scholastic  Magazines — April  6,  with  an  8-page,  two-color  special 
insert.  April  20  has  full  back  cover. 

These  magazines  are  Senior  Scholastic,  Practical  English  and  World 
Week. 

Scholastic  Roto 

(8  page,  two-color,  special  insert) 

Science  World — April  6 
It  Happens  Before  Enlistment 
National  Future  Farmer — one-page  Duotone 

Choose  It  Yourself 
Sport — one-page  Duotone 
Mechanix  Illustrated — one-page  Duotone 

Choose  Your  Army  Travel  Before  Enlistment 
Popular  Mechanics — one-page  Duotone 
When  Your  Son  Asks  For  Military  Advice 
(one-half  page  black  and  white) 

American  Legion 

V. F.W. 

Rotarian 
Kiwanis 
The  Lion 

Career  Counselors  and  Teachers 

(One-page  black  and  white) 

Your  Students  Count  On  You  For  Military  Guidance 

Scholastic  Teacher — April  6 

Science  Teachers’  World — April  6,  with  special  8-page  two-color 
insert 

Reenlistment 

(One-page  black  and  white) 

Leadership  Counts  When  You  Talk  Up  RE-UP 

Army  Times — April  2 

Leadership  Counts  When  A New  Family  Arrives 

Army  Times — April  16 

(One-page,  four-color) 

Did  You  Know? 

American  Armed  Forces  Features 

Surgeon  General’s  Office 

(One-page  black  and  white) 

Open  Wide — World  Wide 
Dental  Students  Magazine 


Specialist  Minded 
Resident  Physician 
Tubercule  Bacillus 
New  Physician 

The  Army  Likes  The  Woman  In  White 
Nursing  Outlook 
Journal  of  College  Placement 
Food  For  Thought 
Journal  of  Home  Economics 

Your  Students  Grow  Professionally  and  Personally  in  the  AMSC 
Journal  of  College  Placement 

Judge  Advocate  General’s  Corps 

Tackle  Important  Cases 
American  Bar  Association  Journal 
The  Student  Lawyer 

WAC  Officer 

Yesterday  A Student,  Today  An  Executive 

Journal  of  College  Placement 

DO  NOT  request  any  of  these  materials  until  after  you  have 
received  your  automatic  distribution  or  they  have  been  listed 
below  as  “Now  Available  For  Requisitioning  From  MPPD- 
TAGO.” 

In  Production  For  Automatic  Distribution  LATER 

WAC  Enlisted  Direct  Mail  Piece 

WAC  Reenlistment  Booklet 

Reenlistment  Booklet,  “A  Word  To  The  Wives” 

Brief  Cases 

Visual  Recruiter  Insert  Card 
Merchandising  Folder  for  Billboard  Display 
Newspaper  mats 

Choose  Before  Enlistment  Car  Card  (Road  bldg,  theme) 

Selected  for  Success  (WAC  Officer  booklet) 

Reenlistment  Poster  “ReCap” — No.  2 

In  Production  For  Ordering  From  Stock  LATER 

Male  Enlisted  Die-Cuts,  70"  Summer  and  Winter  Uniforms 
Male  Enlisted  Die-Cuts,  24"  Summer  and  Winter  Uniforms 
WAC  Enlisted  Die-Cuts,  67"  Summer  and  Winter  Uniforms 
WAC  Enlisted  Die-Cuts,  21"  Summer  and  Winter  Uniforms 
Car  Card — missile  theme 

24-sheet  billboard  poster — road  building  theme 

The  World  Is  Waiting  folder 

Sorry  I Missed  You  (recruiter  calling  card) 

TAKE  ONE  racks  (table  model) 

TAKE  ONE  racks  (floor  model) 

Because  of  limitation  of  funds,  the  following  will  be  delayed: 

Shells  for  “Reenlistment  Interview  Guide” 

Combat  Specialist  Booklet 

Pocket  Guide  for  MOS  Option  Folders 

MOS  Charts  (small)  Rev. 

Instruction  book  for  MOS  Charts 
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Now  Available  For  Requisitioning  From 
MPPD-TAGO 

Military  Service  Ahead — 91-20 
Insignia  Poster — 87-36 
Meet  The  Modern  Army — LB-615 
This  Is  How  It  Is — LB-400  Rev  2 

What  Are  Your  Son’s  Chances  Of  Making  Good — LB-681 
Straight  Talk  About  Staying  In  School — LBX-529 
Army  Occupations  And  You — Revised  1959 
For  High  School  Grads  and  Seniors  Only 
(direct  mail  piece) — C-32 
The  Army  and  Your  Education — LB-326 
Recruiter  Ammunition  Kit — 910-458 
Enlisted  Pay  Folder — 432 

SPECIAL  For  High  School  Graduates  and  Seniors  Only — 418 

Electronics — option  folder — LB-671 

Military  Crafts — option  folder — LB-676 

Precision  Maintenance — option  folder — LB-670 

Electrical  Maintenance — option  folder — 98-344 

Graphics — option  folder — LB-677 

Combat  Specialties — option  folder — LB-616 

General  Technical — option  folder — LB-674 

Clerical — option  folder — LB-673 

Motor  Maintenance — option  folder — 98-354 

Special  Eorces — option  folder 

Intelligence — option  folder 

U.  S.  Army  Security  Agency — option  folder 

STRAC — option  folder 

Travel — option  folder 

Airborne — option  folder 

Choose  Before  Enlistment  (Electronic  Theme)  24-sheet  billboard 
poster 

Recruiting  Service  Vehicle  Decal  (Scotchlite) 

Car  Card  (missile  theme)  Choose  Before  Enlistment 
Direct  Enlistment  For  USARADCOM  fact  sheet — 97-256 
For  Men  Only — Airborne — LB-384  Rev  1 
Pick  Your  Vocational  Training — LB-682-R-1 

Women’s  Army  Corps  Materials 

Women’s  Army  Corps — 810-216 
Your  Ticket  To  World  Travel — 811-246 

Careers  For  Women  In  The  Armed  Forces  (DACOWITS)  — 
LB-575 

Reenlistment  Publicity  Materials 

RE-UP  Army  Vehicle  Decal 

RE-UP  Army  Bumper  Stickers  (Scotchlite) — 710-248 
Replacement  Cards  For  Reenlistment  Interview  Guides — 84-116 
Career  Counselor,  11  x 14  window  card  with  easel — 83-532 
The  Army  As  A Career — 810-208 

All  Present  Or  Accounted  For  (booklet)  presentation  guide  for 
the  film  of  the  same  title — 82-546 
90-day  Wondering — handout — 810-168 

Radio 

Transcribed  Weekly  Programs 

Army  Bandstand 

A very  popular  15-minute  program  designed  for  young  Ameri- 
ca listener  appeal.  It  features  the  music  of  the  U.  S.  Army  Band 
Orchestra  conducted  by  Major  Hugh  Curry.  On  alternate  weeks 
music  makers  such  as  Don  Costa,  Hal  Aloma,  Neil  Hefti,  Les 


Brown,  etc.,  climb  aboard  the  program.  Tunes  and  talent  ap- 
pearing on  April’s  programs  are: 

Program  95  for  release  week  of  April  4 features  Don  Costa  and 
his  orchestra  with  guests  U.  S.  Army  Specialist  Steve  Lawrence 
and  Eydie  Gorme  (Mrs.  Steve  Lawrence).  Don  Costa  and  his 
orchestra  play  / Walk  The  Line.  Guest,  Specialist  Lawrence 
sings  Pretty  Blue  Eyes  and  Eydie  Gorme  sings  / Don’t  Care. 

Program  96  for  release  week  of  April  11  features  the  U.  S.  Army 
Band  Orchestra  and  guest  U.  S.  Army  Specialist  Steve  Lawrence. 
Steve  sings  Pm  Blue  Remembering  You  and  the  U.  S.  Army 
Band  Orchestra  plays  Slow  and  Easy,  Dreamsville,  and  My  Man 
Shelley. 

Program  97  for  release  week  of  April  18  features  Hal  Aloma 
and  his  orchestra.  Selections  include  Hawaiian  War  Chant,  Surf 
and  Sand,  and  My  Little  Grass  Shack. 

Program  98  for  release  week  of  April  25  features  the  U.  S.  Army 
Band  Orchestra  and  guest  star  U.  S.  Army  Specialist  Steve 
Lawrence.  Steve  sings  Tell  Me  and  the  U.  S.  Army  Band  Orches- 
tra plays  / Don’t  Know  Why,  Betrayal  At  Bowie,  and  Bojangles. 

Country  Style  U.S.A. 

Top-notch  Country  and  Western  artists  appear  this  month 
on  the  Recruiting  Publicity  Center’s  weekly  transcribed  series. 
This  program  continues  to  be  one  of  the  most  popular  tran- 
scribed shows  produced  by  the  Recruiting  Publicity  Center  and 
is  currently  broadcast  by  1,912  stations.  The  talent  for  the  month 
of  April  includes  the  Wilburn  Brothers,  Johnny  Cash,  Glen 
Douglas,  and  “Fiddlin’  ” Tommy  Jackson. 

Program  242  for  release  week  of  April  4 features  The  Wilburn 
Brothers  with  guest  Delores  Dinning.  The  Wilburn  Brothers  sing 
Cry  Baby  Cry,  Carefree  Moments,  and  Old  Camp  Meeting  Time. 
Guest  Delores  Dinning  sings  I Really  Don’t  Want  To  Know. 

Program  243  for  release  week  of  April  11  features  Johnny  Cash 
with  guest  Johnny  Western.  Johnny  Cash  sings  / Got  Stripes, 
Five  Feet  High  and  Rising,  and  Swing  Low,  Sweet  Chariot. 
Guest  Johnny  Western  sings  Only  The  Lonely. 

Program  244  for  release  week  of  April  18  features  Glen  Douglas 
with  guest  Johnny  Tillitson.  Glen  sings  Home  Of  The  Blues,  In 
My  Dreams  Instead  Of  In  My  Heart,  and  You  Sure  Look  Lone- 
some. Guest  Johnny  Tillitson  sings  / Can’t  Help  It. 

Program  245  for  release  week  of  April  25  features  “Fiddlin’  ’’ 
Tommy  Jackson  with  guest  Grady  Martin.  Tommy  plays  Forked 
Deer,  Texas  Star,  and  Orange  Blossom  Special.  Guest  Grady 
Martin  plays  Chicken  Reel. 

The  Steve  Lawrence  Show 
This  program  features  U.  S.  Army  Specialist  Steve  Lawrence 
spinning  hit  tunes  of  the  day  and  visiting  v;ith  prominent  guests 
such  as  Hugo  Winterhalter,  Ray  Ellis,  LeRoy  Holmes,  The 
Crew  Cuts,  and  others.  This  series  is  distributed  in  a package 
of  14  shows  per  delivery  and  is  available  for  weekly  airing 
by  radio  stations.  The  series  is  pressed  on  12"  long-playing  micro- 
groove discs. 

Programming  Plus 

The  Army’s  newest  public  service  offering.  Programming 
Plus — Automotive  series,  has  been  described  by  many  program 
directors  as  “pure”  public  service.  Indications  are  that  the 
program  directors  feel  that  this  is  “pure”  public  service  because 
each  program  either  deals  with  the  care  of  an  automobile 
( Continued  on  page  22 ) 
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or  gives  a wise-driving  suggestion.  In  view  of  the  recent  national 
concern  about  public  service,  this  new  offering  seems  to  have 
received  the  full  support  of  the  program  directors.  Are  the 
radio  stations  in  your  area  using  it?  If  not,  perhaps  a reminder 
that  the  series  of  2-minute  shows  is  available  would  guarantee 
a good  programming  time  in  the  schedule  of  your  local  station. 
It’s  worth  a try.  Additional  copies  of  Programming  Plus  are 
available  through  normal  ordering  channels. 

Did  You  Know? 

The  reenlistment  radio  series  titled  “Did  You  Know?”  which 
has  been  used  in  all  overseas  commands  through  the  facilities  of 
AFRTS,  is  now  being  issued  in  response  to  requests  from  Career 
Counselors  who  have  been  asking  for  reenlistment  programs  to 
offer  radio  stations  near  Army  posts.  Such  stations  should 
normally  have  a large  audience  of  prospective  reenlistees  and 
the  radio  station  can  use  a reenlistment  message  effectively. 
This  program  will  be  issued  for  use  on  radio  stations  near 
Army  posts  only.  Career  Counselors  who  desire  this  radio  series 
should  make  their  requests  to  the  MPPO  of  their  respective 
Army.  The  series  will  be  shipped  sometime  this  month. 

The  Holiday  Album  Of  Music 

This  album  is  not  ready  for  distribution.  The  new  album 
will  be  recorded  by  the  West  Point  Military  Academy  Band 
sometime  this  month.  This  has  been  a very  popular  item  for 
radio  stations  in  the  past  and  there  is  a long  waiting  list 
currently  in  our  files.  Radio  stations  wanting  this  album  should 
be  advised  that  the  production  has  been  delayed  but  that  as  soon 
as  they  have  been  pressed  distribution  will  be  made.  Requests 
may  be  made  for  this  album  and  they  will  be  placed  on  the 
waiting  list. 

Country  Style  U.S.A.  (radio) 

The  Armed  Forces  Radio  Service  has  accepted  the  Country 
Style  U.S.A.  radio  program  for  scheduling  overseas.  New  re- 
enlistment commercials  have  been  integrated  into  the  show. 
AFRS  says  that  this  15-minute  program  will  be  programmed 
as  a once-a-week  feature.  There  are  now  two  reenlistment  radio 
programs  appearing  on  AFRS:  Country  Style  U.S.A.  and  Did 
You  Know? 

Army  Hour 

For  the  sixth  consecutive  year,  The  Army  Hour  has  been 
awarded  the  George  Washington  Honor  Medal  for  “an  out- 
standing achievement  in  helping  to  bring  about  a better  under- 
standing of  the  American  Way  of  Life.”  This  medal  was 
awarded  specifically  for  the  program,  “40th  Anniversary  of 
Veterans  Day,”  produced  during  1959. 

The  Army  Hour  continues  to  present  a variety  of  features 
during  the  month  of  April.  In  the  Canal  Zone,  Army  Hour  re- 
porters are  on  the  scene  for  the  celebration  of  the  eleventh  an- 
niversary of  the  Army  Caribbean  School  which  has  done  an  out- 
standing job  in  aiding  the  development  of  the  armed  forces 
of  21  American  republics. 

Then  a touch  of  humor  as  The  Army  Hour  travels  to  Fort 
Lewis  for  a “bear”  of  a story  about  the  odd  experiences  of 
Sgt  Charles  Maupin.  And  a story  of  rare  courage  comes  from 
Fort  Benning,  Georgia,  as  the  Soldier’s  Medal  is  awarded  to 
Maj  Letcher  Crawford  of  Savannah,  Georgia,  and  Lt  James  M. 
Tucker  of  Oxford,  Mississippi,  who  risked  their  lives  to  save 
others. 


Army  Hour  listeners  will  also  meet  a Signal  Corps  soldier  in 
Korea,  who  works  on  a mountain  top  manning  a television 
transmitter. 

Music,  as  always,  is  played  in  fine  style  by  the  top  musicians  of 
the  official  United  States  Army  Bands  with  choral  selections  by 
the  United  States  Army  Chorus  and  the  chorus  of  the  United 
States  Army  Field  Band.  Guest  stars  include  the  finest  talents 
in  the  Army. 

Network  Programs 

(These  programs  are  listed  for  informational 

purposes  only;  not  available  for  requisitioning) 

At  Ease 

Saturdays  1835-1855.  Soft  music  for  relaxing  mood  by  the 
U.  S.  Army  Band  Orchestra  and  Chorus,  with  all  time  favorites 
setting  the  pace.  Over  The  American  Broadcasting  Network. 

Songs  By  Steve  Lawrence 

Saturdays  1130-1200  (New  York  broadcast  Sundays  from 
0815-0845  hours).  Aired  over  the  Columbia  Broadcasting  System 
Network  on  Saturday  mornings  featuring  songs  by  Army  Special- 
ist Steve  Lawrence  and  the  music  of  the  U.  S.  Army  Band 
Orchestra  under  the  direction  of  Major  Hugh  Curry. 

Mail  Back  Cards 

Mail  Back  Card  response  for  ordering  radio  publicity  mate- 
rials has  been  tremendous  during  the  past  month.  The  success 
of  this  item  should  be  proved  by  the  speeded  up  delivery  of 
materials  to  program  directors  and  disc  jockeys.  An  added 
boon  achieved  by  this  mail  back  card  is  the  request  from 
almost  every  radio  station  for  additional  programs.  This  is  build- 
ing our  distribution  list  by  leaps  and  bounds. 

Have  you  given  the  local  radio  station  in  your  area  a supply 
of  the  mail  back  cards?  If  you  haven’t,  now  is  the  hour.  Let’s 
build  our  distribution  list  for  our  radio  programs  to  a new  high. 

Films 

Signal  Corps — new  releases 

I & E Screen  Magazine 

Issue  number  575,  AFSM  575,  21  min.,  1959,  black  and  white. 
Third  Pan-American  Games  1959;  Veterans  Day — A testimonial 
on  the  valor  and  purpose  of  the  American  fighting  man  through- 
out our  history. 

Commercial  Films 

(See  AR  360-5  and  Change  4,  June  19,  1958) 

Columbia  Films  will  release  its  new  picture  “The  Mountain 
Road,”  starring  James  Stewart  this  month.  This  film  has  the 
cooperation  of  the  Department  of  Defense,  Department  of  the 
Army,  and  National  Guard.  There  is  no  objection  to  publicity 
cooperation  by  local  recruiters. 

Columbia  Films  will  also  release  “I  Aim  At  The  Stars,  ’ 
with  Curt  Jurgens  and  James  Daly.  This  is  the  life  of  Dr. 
Wernher  Von  Braun,  his  rocket  development  in  Germany,  in- 
volvement with  the  Nazi  Party,  turning  himself,  his  team  and 
his  work  over  to  the  Americans  when  he  realized  the  war  was 
lost  for  Germany.  His  work  at  White  Sands  Proving  Grounds, 
then  Redstone  Arsenal.  Development  of  rockets  for  the  Army, 
his  first  successful  American  launching  and  his  aims  and  ideals. 
The  Department  of  the  Army  interposes  no  objection  to  recruiters 
cooperating  with  showing  of  this  film. 
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Have  You 

Change  1,  AR  601-228,  January  13, 
1960. 

Change  2,  AR  601-238,  February  2, 
1960. 

Change  5,  AR  601-275,  February  2, 
1960. 

Change  1,  AR  601-225,  February  5, 
1960. 

Change  2,  AR  601-230,  February 
16,  1960. 

Revision  of  AR  601-243,  January 
14,  1960. 

Revision  of  AR  601-215  (undated 
at  time  this  magazine  went  to 
press) . 

Par.  3a.  Making  it  mandatory  that  in- 
dividuals enlisting  from  civilian  life  for 
Airborne  must  attain  the  standard  score 
of  90  or  higher  in  Aptitude  Area  IN  or 
Aptitude  Area  CO  (A  or  B)  in  order  to 
qualify  for  enlistment  or  reenlistment  for 
Airborne  duty. 

Par.  4.  Prior  service  personnel  may  en- 
list or  reenlist  from  within  service  or  from 
civilian  life  within  90  days  following  dis- 
charge for  assignment  to  Recruiting  Duty 
or  Civilian  Component  Duty  (ROTC,  Re- 
serve Advisor,  etc.) 

Pars.  4,  6b,  7 and  8 have  been  omitted 
since  enlistment/reenlistment  for  such  op- 
tions will  be  outlined  under  AR  601-225. 

Par.  6a  has  been  amended  to  apply  only  to 
nonprior  service  personnel. 

Change  2,  AR  601-210  (undated 
at  time  this  magazine  went  to 
press) . 

Par.  3c  (2).  Gives  credit  for  service  in 

WAAC. 

Par.  4d.  No  future  enlistments  under  the 
so-called  Lodge  Act  which  expired  on 
June  30,  1959,  but  those  who  are  now 
serving  under  this  Act  may  reenlist  im- 
mediately without  regard  to  citizenship 
status  upon  completion  of  their  5 years’ 
enlistment  contract.  They  must  obtain 
citizenship  within  one  year  after  reenlist- 
ment. If  serving  overseas  at  time  of  reen- 
listment, must  obtain  citizenship  within 
six  months  after  return  to  CONUS. 

Par.  5c  (2).  Lodge  Act  reenlistees  must 
obtain  score  of  90  or  higher  on  three  or 
more  Aptitude  Areas  of  the  Classification 
Battery. 

Par.  22d-  (1)  (d).  Provides  for  retest  of 
Lodge  Act  reenlistees  after  4V2  years  of 
service. 


Received  ? 

Par.  9f  (10).  Adds  paragraph.  Applicants 
last  separated  from  the  U.  S.  Air  Force 
whose  DD  Form  214  contains  notation  in 
remarks  item  “RE-2”  will  not  be  enlisted 
or  reenlisted  in  tbe  Regular  Army  with- 
out prior  approval  of  TAG.  Those  Air 
Force  personnel  whose  Form  214  contains 
notation  “RE-3,  not  eligible  to  enlist 
or  reenlist  in  the  U.  S.  Air  Force  for  91 
days”  may  be  enlisted  in  the  Regular 
Army  without  prior  approval  of  TAG 
provided  otherwise  qualified. 

Par.  15a  (6)  (a).  Being  amended  to  pro- 
vide use  of  new  DA  Form  entitled  “Appli- 
cation for  enlistment — Women’s  Army 
Corps.” 

Par.  20b  and  20c.  Being  rewritten  to 
provide  necessary  clarification  so  that 
field  personnel  will  consistently  interpret 
the  grade  authorization  on  the  same  basis 
as  TAG. 

Par.  22d.  Being  rewritten  so  as  to  clarify 
retesting  in  ACB. 

Par.  32a.  Amends  paragraph  pertaining 
to  the  statement  the  individual  signs  in 
enlisting  and  reenlisting.  This  is  now  in 
two  parts.  Part  2 is  designed  so  that  the 
applicant  will  list  in  his  own  handwriting 
all  promises,  both  oral  and  written,  that 
have  been  made  to  him  in  connection  with 
his  enlistment  or  reenlistment  in  the 
Regular  Army. 

Pars.  40c  (2)  and  43.  Being  amended  to 
coincide  with  AR  601-225. 

Pars.  35b  (2),  36a  and  36b,  and  42.  Effec- 
tive April  1,  an  additional  Morning  Re- 
port will  be  prepared  at  RMS’s  for  per- 
sonnel enlisting  or  reenlisting  in  the  Reg- 
ular Army  and  personnel  inducted  in  the 
Army.  Heretofore  this  Morning  Report 
was  prepared  at  Reception  Stations. 

Par.  64a.  Qualified  Continental  and  Eng- 
lish-speaking Insular  Puerto  Rican  and 
Virgin  Island  men  and  women  may  enlist 
or  reenlist  for  options  prescribed  in  AR 
601-215,  AR  601-225,  and  AR  601-230. 

Letter  AGSP(M)  315  (3  Feb  60) 
17  February  1960.  SUBJECT:  Im- 
plementation of  Army  Radio  Code 
aptitude  tests  at  Armed  Forces  Ex- 
amining Stations. 

The  Army  Radio  aptitude  tests  will  be  ad- 
ministered at  the  U.  S.  Army  recruiting 
main  stations  to  applicants  who  elect  to 
enlist  or  reenlist  in  the  Regular  Army 
for  Army  Career  Groups  requiring  radio 
code  aptitude.  This  testing  program  will 
be  implemented  at  Armed  Forces  Exam- 
ining Stations  in  the  near  future. 


On-Your-Guard 

Like  reading  an  insurance  policy,  most 
people  do  not  read  the  fine  print,  and  this 
is  also  the  case  in  the  innumerable  changes 
to  AR  611-201. 

A very  important  change  was  printed  in 
Change  17,  August  6,  1958,  which  deals 
with  enlistment  in  the  Military  Police. 
This  reads  “*  * * Page  935 — Add  at  the 
end  of  page.  “Speeial  Requirements”  Sec- 
tion to  read:  Must  have  no  record  of  more 
than  30  days’  time  lost  under  Section  6, 
MCM  1951.  Must  have  no  record  of  con- 
viction of  civilian  offenses  other  than  for 
minor  traffic  violations.  Must  have  no  rec- 
ord of  enlistment  waiver  granted  by  The 
Adjutant  General  for  other  than  honorable 
discharge. 

Must  have  minimum  height  of  5'  7"  for  en- 
listed men  and  5'  4"  for  enlisted  women." 


DACOWITS  (Cont’d) 

Mrs.  Swep  S.  Taylor,  Sr. 

Civic  Leader 

728  Pinehurst  Street 

Jackson,  Mississippi 

Mrs.  Herbert  von  Thaden 
Thaden  Engineering 
1101  North  Main  Street 
High  Point,  North  Carolina 

Dr.  E.  Neige  Todhunter 

Dean  of  School  of  Home  Economics 

University  of  Alabama 

Box  1051 

Tuscaloosa,  Alabama 

Mrs.  Carl  P.  Tschudin 
Dean,  School  of  Nursing 
University  of  Washington 
5727  Coniston  Road 
Seattle  5,  Washington 

Miss  Mary  E.  Tyler 
Dean  of  Women 
University  of  Arkansas 
820  West  Maple  Street 
Fayetteville,  Arkansas 

Miss  Beatrice  D.  Wade 

Head  of  Dept,  of  Occupational  Therapy 

College  of  Medicine 

University  of  Illinois 

1853  West  Polk  Street 

Chicago  12,  Illinois 

Miss  Evelyn  Walker 
Coordinator  and  Producer 
Radio  & TV  Activities 
Birmingham  Public  Schools 
744  Euclid  Avenue 
Birmingham  13,  Alabama 

Mrs.  Clare  B.  Williams 
Asst.  Chairman  of  the  Republican 
National  Committee 
1625  Eye  Street,  N.  W. 

Washington  6,  D.  C. 

Mrs.  John  E.  Wise 
Civic  Leader 
2238  Eton  Ridge 
Madison  5,  Wisconsin 

Dr.  Catherine  Worthingham 
Director,  Dept,  of  Professional  Educ. 
The  National  Foundation 
Medical  Scientific  Research 
Professional  Education  & Medical  Care 
800  Second  Avenue 
New  York  17,  New  York 
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(See  story  on  front  page) 
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